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Vital Role Played 
by Advertising Is 
Theme at IAC Meet 


Hear Tait of Federal Trade 
Commission Call for Truth; 
New Company Awards Given 


By ROBERT C. DAUER 


SPRING LAKE, N. J.—If the In- 
surance Advertising Conference was 
ever at the “crossroads,” it can be 
most emphatically stated that it is not 
now. Two years ago, the then presi- 
dent, William H. Doty, Aetna Fire, 
stated at the annual convention in At- 
lantic City that IAC had to decide 
whether it was going to be a social 
cocktail group or an aggressive or- 
ganization playing a positive role in 
meeting the problems that face the 
agency system. This year, a really 
working, crowded, enthusiastic con- 
vention, beautifully shepherded by pro- 
gram chairman W. W. Clement, sec- 
retary of the conference and public 
relations manager of American Inter- 
national Underwriters, proved that 
the IAC has gone a long way down 
the positive road mapped out by Mr. 
Doty. 

As a matter of fact, two and one- 
half days crammed with activity— 
from June 24 to 26—were hardly suf- 
ficient time for the ambitious pro- 
gram. And this convention was ex- 
tended almost a full day longer than 
those of years past. 

As of Tuesday morning, there were 
120 registrants. Far more agents were 
on hand than ever before. Fortunate- 
ly—or, unfortunately, depending upon 
the viewpoint—icy ocean tempera- 
tures kept absentees to a minimum 
and all sessions were well attended. 
The one harsh note on the attendance 

(CONTINUED ON PAGE 16) 
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Insurers May Go 
to Court to Get Pa. 


Fire Rate Increases 


Carlyle H. Hill, manager of Middle 
Department Assn. of Fire Underwrit- 
ers, has issued a statement in response 
to the disapproval of its recent rate 
filing by Commissioner Smith of Penn- 
sylvania. The statement indicates that 
the companies may take the matter to 
court. The governing committee is 
scheduled to decide the matter at its 
meeting July 8. 

Mr. Hill stated that very likely in 
due course a new filing will be made 
which includes 1956 loss experience, 
the worst in many years. 

The filing which the commissioner 
turned down included an increase on 
dwelling classes in Philadelphia. 
Among arguments used by Mr. Smith 
were that the rates asked were not 
supported sufficiently by statistical 
data and that some territories were 
entitled to rate decreases but did not 
get them. Details of Mr. Smith’s refusal 
on page 7. 

In his statement Mr. Hill pointed 
out that the filing was clearly labeled 
as one of restricted character designed 
to correct a distorted situation. It was 
not statewide. However, the changes 
were determined in the same way as 
rate revisions in the past and accepted 
by the department. 

Also, he declared, despite the up- 
ward trend of losses, the filing did in- 
clude a number of rate reductions in 
certain territories where improved ex- 
perience warranted them. 

In Philadelphia undisputed figures 
definitely show the need for higher 
rates on certain classes. Yet here, he 
stated, the increases proposed were in 
many cases less than justified by ex- 
perience. The department disapproval 
criticizes the fact that dwelling rates 
were being increased by two cents 
when the experience theoretically in- 
dicated an increase of 1.34 cents. But 
the department did not comment on 
the fact that the 1951-55 loss experi- 
ence called for a 33% increase in rates 
on household contents but the bureau 
asked only a 25% increase. 

The department also failed to ac- 
knowledge the upward loss trend of 
the past three years. Figures in the 
filing show that for the years 1954-55 
the loss ratio exceeded 60% on dwell- 
ings and 75% on contents. The 1956 
figures are expected to show an in- 
crease in this trend, but even the 1954- 
55 figures justify a 36% increase on 
dwellings and a 50% increase on con- 
tents. 

The filing, he added, which has been 
in the hands of the commissioner since 
April 1, invited the commissioner to 
request any additional supporting data. 
All detailed source material was 
opened to the examination of the de- 
partment, and its staff spent consider- 
able time at the bureau examining 
the data. But at no time did the com- 
missioner ask for any additional in- 
formation or raise any question as to 
the credibility of the figures or the 
methods used in determining the ad- 
justments. 





Charles A. McGinnis has been ap- 
pointed accident prevention manager 
at New York for Employers Mutuals of 
Wausau. 


Gaffney Action in 
Cooney Matter Was 
Taken Immediately 


An article in the June 27 issue re- 
lating to John R. Cooney, former pres- 
ident of Loyalty group, made the fol- 
lowing statements concerning Warren 
N. Gaffney’s appearance as a witness 
in the investigation: 

“Warren N. Gaffney, former New 
Jersey commissioner of banking and 
insurance, has revealed that while he 
was commissioner (1950-54) he ig- 
nored his own suspicions of irregular 
expenditures of Loyalty group funds 
allegedly made by John R. Cooney, 
its president for 22 years. 

“Testifying at a New Jersey Law 
Enforcement Council hearing in Tren- 
ton, Mr. Gaffney, who is presently 
general manager of Surety Assn. of 
America, said state officials of New 
York brought what they believed were 
‘highly suspicious’ expenditures by 
Mr. Cooney to his attention as early 
as July, 1954. However, he said he 
saw no reason to take action until 
New York provided more conclusive 
information.” 

This does not reflect correctly Mr. 
Gaffney’s testimony. The transcript of 
the proceeding shows these statements 
to be incorrect. 

The facts are that 10 minutes after 
the Cooney matter first came to Mr. 
Gaffney’s attention in the summer of 
1954 he assigned the deputy commis- 
sioner in charge of the insurance bu- 
reau and the chief examiner of the 
bureau to work with the New York 
department in the investigation and 
thereafter the two departments co- 
operated fully. 

Mr. Gaffney’s resignation as com- 
missioner became effective Oct. 22, 
1954. At that time Mr. Cooney was 
in the hospital as a result of the am- 
putation of one of his legs and was 
not able to appear and attempt to ex- 
plain the questionable items until more 
than six months after Mr. Gaffney’s 
retirement from office. It was not 
until Mr. Cooney’s testimony was tak- 
en that it appeared that he was un- 
able to give an explanation satisfac- 
tory to the insurance departments. 

Superintendent Leffert Holz of the 
New York department will testify be- 
fore the council this week in Newark, 
where the hearing is being resumed. 





Report American Is 
Withdrawing from 
National Bureau 


American of Newark is withdraw- 
ing from National Bureau of Casualty 
Underwriters and National Automo- 
bile Underwriters Assn., it is reported. 
American Automobile, the other prin- 
cipal member of the American group, 
has long been an independent opera- 
tor. 





Preferred Risk of Arkansas has 
moved its home offices into a new 
building at 20 East Mountain street, 
Fayetteville. The company recently ac- 
quired control of Southwest Casualty 
and will operate both from the new 
building. 


Audrey Brings 
$10 Million More 


in Loss Column 


62,000 Losses in Texas and 
Louisiana, GAB Estimates; 
75 Communities Are Hit 


Another $10 million at least has 
been written into the loss column as 
an aftermath of Hurricane Audrey. 
Two tornadoes—Kansas City and Far- 
go—and one hurricane in the second 
quarter of 1957 have thus produced 


an insurance loss-of $30 million or 
more. 
General Adjustment Bureau has 


sent out a bulletin estimating the in- 
surance loss from Hurricane Audrey 
at $10 million on a preliminary basis. 
J. F. Miazza, southwestern general 
manager of GAB, notes that commu- 
nications are curtailed and the esti- 
mates are not final. 

GAB anticipates 50,000 losses from 
cn’y nine of the worst hit cities in 
Texas and Louisiana. Some 75 com- 
munities were struck by the hurri- 
cane,-most of them in Louisiana. 


Audrey hit the Texas gulf coast at 
Galveston at 5:15 a.m. June 27 and 
moved northeast between Orange, 
Tex., and Lafayette, La., with Lake 
Charles, La., in the center of the eye 
and winds in excess of 100 mph east 
and west of that city. Hurricane winds 
occurred continuously between 5:15 
am. and 3 p.m. accompanied by tor- 
rential rainfalls throughout the area. 
Tides rose nine feet above normal on 
both the Texas and Louisiana coasts. 

GAB has opened temporary storm 
cffices at Galveston, Port Arthur, 
Beaumont and Orange, Tex., and at 
Lake Charles, Alexandria, Lafayette, 
Crowley and Opelousas, La. Other 
storm offices will be opened as need 
arises. 


Mr. Miazza states that from the 
best available information, about 62,- 
000 losses can be expected. At Gal- 
veston the estimate is 3,000 losses at 
an average of $100; at Beaumont 4,- 
000 losses at $100; at Port .Arthur 
(including Orange) 5,000 losses at 
$150. 

In Louisiana it is expected that 
Lake Charles (including Cameron) 
will produce 15,000 losses at an aver- 
age of $250, not including estimates 
on larger industrial and commercial 
properties; at Lafayette 15,000 losses 
at $150; at Opelousas 5,000 losses at 
$100; at Alexandria 12,000 losses 
$150; at Baton Rouge 1,000 losses 
$100, and at Monroe 2,000 losses 
$100. 

Another 2,000 small 
claims are expected in central and 
northern Mississippi, averaging be- 
tween $50 and $75, to produce a loss 
of about $125,000 in that state. 

Damage to offshore oil drilling rigs, 
according to early reports, will run 
about $1% million. The worst loss is 
apparently that of John W. Mecom, 

(CONTINUED ON PAGE 24) 
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Schenke Appeals for 
Establishment of New 
Central Service Group 


SPRING LAKE, N. J.—Edmund V. 
Schenke, advertising manager of Roy- 
al-Globe group 
and president of 
Insurance Adver- 
tising Conference, 
revealed in his an- 
nual report here 
that the IAC has 
submitted a reso- 
lution to American 
Insurance Assn. 
calling for the es- 
tablishment of a 
single, centralized 
service office, the 
sole purpose of 
which shall be to coordinate and ren- 
der more effective the efforts of stock 
companies to gain broader public un- 
derstanding and acceptance. The pro- 
posed office would not, he pointed out, 
disturb the framework of established 
advertising, publicity and public rela- 
tions functions within the industry, 
but rather contemplates their absorp- 
tion into one central organization 
serving the entire fire and casualty 
stock insurance business. The resolu- 
tion, as Mr. Schenke presented it, calls 
for the governing authority of the 
new body to be made up, to not less 
than 50% of active members of IAC. 





E. V. Schenke 


. . _ 
He also announced that the annual 
agent’s award program is to be 


changed once again. This year, for the 
first time, there were four Oscars 
awarded in the agents competition. 
Henceforth, he said, announcements 
and distribution of entry blanks will 
be made during the same year for 
which the contest applies. 

He indicated that in the past IAC 
has been a year late in announcing 
and promoting each year’s program. 
Formerly, agents were required to re- 
view their advertising of the previous 
year in making up their entries with 
the result that too little time was at 
their disposal in meeting the contest 
deadline. 

As far as the IAC Agency News- 
letter is concerned, it has been dis- 
continued and will not be revived, he 
said, admitting that the newsletter as 
an instrument of publicity for IAC 
was a mistaken concept. 

The budding speakers bureau is ap- 
parently a success, Mr. Schenke said. 
Many requests have come to IAC for 
speakers to talk on the subject of ad- 
vertising before various agents’ groups 
throughout the country. These re- 
quests will increase, he added, urging 
members to participate in the new 
bureau. 


American Lé& A. 
Appeals FTC Order 


American Life & Accident of St. 
Louis has petitioned U. S. court of ap- 
peals there for a review of the Federal 
Trade Commission order’ entered 
against the company several weeks ago 
with respect to some of its advertising 
and sales material. 

American L. & A. contends there is 
no real basis for the “unfair and un- 
reasonable action” by the FTC. 





Officers and directors of Colorado 
Insurors will hold their next board 
meeting at Steamboat Springs July 27. 


Better Business 
Bureau Seeks Cal. 
Auto PHD Data 


The committee on installment con- 
tracts of Assn. of Better Business Bu- 
reaus, which has been keenly inter- 
ested in the problems brought about 
by the misclassification of automobile 
PHD risks by certain companies, has 
taken an aggressive position in rela- 
tion to this situation in California. 
Vernon A. Libby, manager of the San 
Francisco BBB has charged that Com- 
missioner McConnell is “apparently 
unwilling” to supply pertinent data, 
saying he has yet to receive a reply to 
a letter he sent Mr. McConnell more 
than a year ago or a letter sent May 8. 

Quoting testimony given by J. Page 
Risque, vice-president of Service Fire, 
before the Senate subcommittee on 
automobile marketing practices, Mr. 
Libby and Kenneth Barnard, chair- 
men of the BBB installment contracts 
committee, say they are interested in 
an explanation. Mr. Risque is quoted 
as having said to the senate: 

“In California and in the states 
where we have not made refunds, we 
have talked to the commissioners and 
we were told they would look into the 
matter and they wanted us to take no 
action until they got in touch with 
us.” 

Mr. McConnell was asked in the 
May 8 letter why $44,000 had already 
been refunded by Calvert Fire, ac- 
cording to testimony before the Sen- 
ate, if a press release of the Califor- 
nia department dated April 12 was 
accurate. This release said the invest- 
igation showed “no evidence of such 
activities in California.” 





American Names 
Hurd Ad Chief 


E. R. Hurd Jr. has been appointed to 
succeed John N. Cosgrove as superin- 
tendent of sales 
promotion and ad- 
vertising of Amer- 
ican of Newark. 
For 12 years he has 
had a similar posi- 
tion with Ameri- 
can Auto, now part 
of the American 
group. 

Before joining 
American Auto, 
Mr. Hurd was as- 
sociate advertising 
director of Amer- 
ican, for which he had previously trav- 
eled Michigan as a field man. 





E. R. Hurd Jr. 





Kimpel is PR Manager of 


American Foreign Insurance 


American Foreign Insurance Assn. 
has appointed Helmut Kimpel as pub- 
lic relations man- 
ager. 

Mr. Kimpel was 
educated in Euro- 
pe, graduating 
from the Universi- 
ty of Oslo in 1944. 
From 1946 to 1949 
he was in the 
newspaper __ busi- 
ness, and then for 
three years was a 
public relations 
consultant and ed- 
itor of publications 
for the U. S. State 
Department in 
Germany. He joined AFIA in 1953 and 
became editor of its house publications 
in 1955. 





Helmut Kimpel 


Wallace Is Assistant 
U.S. Manager of 


Commercial Union 

M. F. Wallace, New York and Penn- 
sylvania department secretary of Com- 
mercial Union-Ocean group, has ad- 
vanced to assistant U. S. manager. 

Mr. Wallace joined the group at Chi- 
cago in 1921. Transferred to New York 
as an examiner in 1929, he was pro- 
moted to chief examiner in the western 
department prior to being appointed 
special agent at Columbus, O., in 1932. 
He was named inland marine super- 
visor at Buffalo in 1937, and was given 
charge of that territory following naval 
service during World War II. He was 
appointed secretary in 1947. 


Name Collett Head 
of Insurance Group 
of U. S. Chamber 


Edward B. Collett, Millers Mutual 
Fire, has been appointed chairman of 
the insurance com- 
mittee of U. S. 
Chamber of Com- 
merce to succeed 
Clinton L. Allen, 
Aetna Fire. Mr. 
Collett is serving 
his second year as 
an insurance direc- 
tor of the chamber 
and is immediate 
past president of 
Assn. of Mill and 
Elevator Mutual 
Insurance Com- 
panies. 

Other new members of the insurance 
committee are: Harold J. Lowry, Mich- 
igan Mutual Liability; William E. New- 
comb, Great American; J. Mearl 
Sweitzer, Employers Mutuals of Wau- 
sau; Frazier S. Wilson, United Air 
Lines, and Charles J. Zimmerman, 
Connecticut Mutual Life. 





E. B. Collett 





Conn. Hires Actuaries 
to Study Auto Hike 


The Connecticut department has re- 
tained the New York consulting ac- 
tuarial firm of Bowles, Andrews & 
Towne to analyze the increased auto 
rates in that state. The department 
approved the increases filed by Na- 
tional Bureau, Mutual Bureau and Na- 
tional Automobile Underwriters Assn., 
and then, the day before they were to 
become effective, withdrew approval. 
This was, it is said, as a result of Gov. 
Ribicoff’s intervention. The bureaus, 
however, are sticking by the increases. 

Bowles, Andrews & Towne is well 
regarded and has done extensive pen- 
sion, life, and casualty actuarial work. 





Black Reelected to 
Head National Board 


Executive Committee 


Kenneth E. Black, president of Home, 
has been reelected chairman of the ex- 
ecutive committee of the National 
Board. He has been a member of the 
committee since 1953. He also is chair- 
man of its committee on maps. 





Argonaut Ins. Co. of San Francisco, 
the stock company formed to succeed 
Argonaut Exchange, has been granted 
a permit by the California department 
to issue and sell to Argonaut Exchange 
one million of its $1 par value shares 
in exchange for the assets of the ex- 
change, except for a reserve portion. 








Pacific Coust Offices 
of American Group 
Are Integrated 


The Pacific coast operations of 
American and American Auto at Los 
Angeles, Portland and Seattle have 
been integrated, and will be at San 
Francisco Aug. 1. 

Vice-presidents Don R. Sessions and 
William B. Miller have been reassigned 
as staff executives of the head office 
operations department. Mr. Sessions 
will have administrative responsibility 
in the entire Pacific coast territory 
with headquarters in Los Angeles, 
Mr. Miller, who will have headquar- 
ters in San Francisco, will be in charge 
of Pacific coast territory fire and ma- 
rine production. 

The integrated Los Angeles branch 
will be under the direction of Manager 
Frank E. Crosby. Charles R. Rathbun 
is assistant branch manager. 

Vice-president Carol P. Maas will 
continue to direct operations in the 
Portland branch, and Vice-president 
Ray C. Holt Jr. will continue to head 
the office in Seattle. 

Following integration, the San Fran- 
cisco branch will be headed by Vice- 
president George E. Adams. Charles H. 
Thompson will be branch manager. 

The group also has integrated op- 
erations in Denver and Greensboro, 
N.C., and established a new branch 
office at Nashville. 

Frederic G. Raynolds, vice-president 
in the home office, has been trans- | 
ferred to take charge at Denver. Ma- 
con R. Crocker, southeastern depart- 
ment manager of American at At- 
lanta, has been appointed vice-presi- 
dent in charge at Greensboro, and 
James G. Levey, southwestern depart- 
ment manager at Dallas, has been 
named vice-president in charge at 
Nashville. 

A group spokesman said that the 
integration of American and American 
Auto field staffs is expected to be 
completed by Aug. 1. 


July 9 Is Fund Day 


in San Francisco 


Mayor Christopher of San Fran- 
cisco has designated July 9 “Fire- 
man’s Fund Day.” 

The Fund will dedicate its new $4 
million home office building at Cali- 
fornia street and Presidio avenue next 
Tuesday, and the proclamation will 
be presented by the mayor to Presi- 
dent James F. Crafts of the Fund at 
the dedication ceremonies. 








Newhouse & Hawley 
Advances Pape and Gratf 


Newhouse & Hawley, national under- 
writing representative of Lloyds with 
headquarters at 
Chicago, has 
elected George R. 
Pape secretary of 
the corporation 
and John G. Graff 
assistant secretary. 

Mr. Pape super- 
vises property in- 
surance under- 
writing and is 
office manager of 
Newhouse & Haw- | 
ley. Mr. Graff has 
been manager of 
the casualty de- 
partment. 

Richard O. Churchill has been ap- 
pointed manager of the claims depart- 
ment. 


George R. Pape 
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REPORT ON STATE FARM / Multiple-line Sales 














THIS MAN IS SELLING LIFE INSURANCE 


A TRUE STORY OF HOW SERVICE ON 
AUTO INSURANCE LED TO THE SALE OF 
FIRE AND LIFE INSURANCE AS WELL 


The picture above shows State Farm’s “‘multiple-line” plan in 
action. State Farm agents have a unique advantage, since 
their file of auto insurance policyholders gives them an ever- 
growing supply of prospects for fire and life insurance as well. 
And they know the service they give a client provides an op- 
portunity to gain insight into the family’s protection needs, 
and establishes a “good climate’’ for future sales. 


As Mrs. Lyle Rislove, of Rushford, Minnesota, recently wrote: 


**Mr. Earl Hoff, our State Farm agent, always seems to be 
around when we need him. When we had our auto acci- 


This is another in a series of advertisements to acquaint you with 
State Farm Mutual Automobile Insurance Company, Home 
Office, Bloomington, Illinois. If you want to know more about any aspect INSURANCE 
of State Farm operations, simply write: ‘Director of Public Relations.” \ncadihinnentl 


dent, he happened to be at the garage where my hus- 
band went to get a wrecker, and came back to the car 
with my husband. He has handled our auto insurance 
for several years, and has always given us the best of 
service. Now that we’re living in our new house, Mr. 
Hoff has helped us set up our fire insurance plan, and 
worked out a good life insurance program for my hus- 
band.’’ 


Mr. and Mrs. Rislove are typical of thousands of families 
who buy all three kinds of State Farm insurance. And Earl 
Hoff, like thousands of other State Farm agents, finds this 
multiple-line plan gives him unlimited opportunities for earn- 
ings, as well as deep personal satisfaction. 





STATE FARM 
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Chicago, Kansas City 
Reinsurance Agencies 
Are Merged 


Reinsu-ance Agency Inc. of Chi- 
cago has purchased Reinsurance Man- 
agement Co. of Kansas City and the 
organizations have been merged un- 
der the name of Reinsurance Agency. 
Andrew J. Helmick is president of 
Reinsurance Agency, and Charles F. 
Gross, president of Reinsurance Man- 
agement Co. becomes vice-president 


and a director of Reinsurance Agency 
in charge of the Kansas City office. 

Reinsurance Agency and Reinsur- 
ance Management have specialized in 


treaty facultative casualty and fire 
reinsurance. 
Mr. Helmick began his insurance 


career with Employers Re in 1916. He 
was with the Missouri department sev- 
eral years and then helped organize 
Central Surety, becoming secretary. In 
1934 he joined Employers Mutuals of 
Wausau as district underwriting man- 
ager in Chicago and New York, and in 
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IN WHAT FIELD CAN! 
INCREASE MY SALES 800%? 


It has been estimated that if every firm which needed Business 
Interruption was provided with it, agents’ volume from this 
line would increase EIGHT times! 


BUSINESS INTERRUPTION INSURANCE pays your client the 
normal earnings of his business when the firm is inoperative 
because of destruction or damage by fire or other insured 


Small and medium-sized mercantile and manufactur- 
ing companies need Business Interruption Insurance 
most—yet very few of them know it exists. Here’s a 
really big and worthwhile group of prospects ready 


Among the many attractive sales aids 
available to American Casualty agents is 
 elnerarn this folder “Who Pays Your Salary When 
who the Place Where You Work Shuts down?” 
It’s a short, easy-to-under- 
stand explanation of why 
Business Interruption Insur- 
ance is necessary. Folder 
formulas 
enable the client to deter- 
mine the amount of insur- 
_——_ ance needed. If you'd like 
to see a copy of the folder, 

just mail the coupon. 


AMERIGAN GASUALTY 


American Casualty Company, Reading, Pa. 
Please send a copy of Business Interruption Leaflet FF-389. [7] 


1 am also interested in learning more about American 
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Casualty’s across-the-board multiple line facilities. 0 
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1945 he organized Reinsurance Agency. 

Mr. Gross started with Central Sur- 
ety in 1930, becoming agency assist: 
ant. In 1943 he went with Standarc 
Accident as state agent in Indiana 
two years later going with Continenta 
Casualty as assistant manager of th 
Pacific northwest department. In 194s 
he established the midwest office for 
Excess at Kansas City, and when that 
company merged with American Mo- 
torists, he organized Reinsurance 
Management Co. 


National Board Names 
William L. Martin to 
Legal Post in Chicago 


National Board has appointed Wil- 
liam L. Martin assistant general coun- 
sel in charge of the Chicago office to 
succeed the late E. M. Griggs. He 
was Kentucky state fire marshal from 
1948 to 1952 and joined the National 
Board’s at Chicago in 1954 as assist- 
ant to Mr. Griggs. 


Federal Offers Four 
Shares of Stock for 
Each Colonial Share 


Federal shareholders authorized is- 
surance of additional stock at a recent 
special meeting. The company is offer- 
ing to exchange 400,000 shares of its 
$4 par value capital stock for 100,000 
shares of Colonial Life’s $10 par value 
capital stock on the basis of four 
shares of Federal for each share of 
Colonial. 

The exchange offer, which is to con- 
tinue for 30 days unless extended by 
Federal, will become effective upon ac- 
ceptance by holders of 90% of the 
Colonial shares or, at the option of 
Federal, acceptance by not less than 
80% of the Colonial shares. If the ex- 
change is carried out, Federal will 
have a minimum of 3,020,000 shares 
and a maximum of 3.1 million shares 
of capital stock outstanding. 

First Boston Corp. and Spencer Trask 
& Co. are dealer managers of a group 
of soliciting dealers, including them- 
selves, who are soliciting tenders of 
Colonial capital stock. 

If the exchange becomes effective, 
Colonial will continue to operate as a 
separate company under the direction 
of its own directors and its present offi- 
cers and staff. The acquisition is ex- 
pected to permit continued expansion 
of Colonial’s agency organization, plus 
further development of its business 
through Federal’s branch offices and its 
connections with agents and brokers 
throughout the U. S. 








Davis Blames Most Total 


Loss Auto Fires on Arson 


A vast majority of total loss motor 
vehicle fires are incendiary in origin, 
William J. Davis, Chicago manager of 
National Automobile Theft Bureau, 
declared last week at the annual fire 
college at University of Michigan. He 
said that while accidental fires which 
destroy cars are relatively rare, oc- 
casionally a blaze will start from de- 
fective wiring or short circuits, but 
usually little damage is caused. He 
said there are few total loss auto fires 
in prosperous areas where employ- 
ment is high and business generally 
good and admitted that proving arson 
in many auto fires is extremely diffi- 
cult although investigators are moral- 
ly certain of the origin. 





Expands Office at Boise, Idaho 

Industrial Indemnity has expanded 
its office in Boise, Ida., to a full branch 
office in larger quarters in the First 
Security Bank building. Richard Y. 
Morris is manager. 


National Bureau, NAUA 
and MIRFB Revise 
Maryland Auto Rates 


National Bureau of Casualty Under- 
writers, National Automobile Under- 
writers Assn., and Mutual Insurance 
Rating Bureau, have revised auto 
rates in Maryland, effective July 3. 

National Bureau has increased 1A 
rates from $2 to $11, 2A from $8 to 
$12, and 2C from $15 to $25. Farmers 
get a 30% discount. 

NAUA increased $50 deductible col- 
lision 4% to 8%, $100 deductible 6% to 
11%, and 2C collision 30%. Compre- 
hensive has been decreased 9% in Bal- 
timore. The $50 deductible comprehen- 
sive is now available. 

Mutual Bureau increases amount to 
6.7%, Class 1A has been raised $2 in 
Baltimore and $3 in the rest of the 
state, except Montgomery and Prince 
Georges counties, where there is no 
change. Class 3 is increased $2 in 
Baltimore and $4 in Baltimore sub- 
urban. There is no change in the bal- 
ance of the state. Class 2C is increased 
$8 in Baltimore, and $2 to $20 in the 
rest of the state. Class 2A is increased 
$3 in Baltimore, and $1 to $6 in the 
rest of the state. Farmers get a 30% 
discount. 


St. Paul-Western Life 
Stock Proposal Is 
Registered with SEC 


WASHINGTON—St. Paul F.&M. has 
filed a statement requesting the Secur- 
ities & Exchange Commission register 
417,000 shares of its $6.25 par value 
stock, which it proposes to offer in 
exchange for outstanding shares of 
Western Life at the rate of 1.39 of St. 
Paul for one of Western Life. 

This offering depends upon the hold- 
ers of 240,000 shares or 80% of out- 
standing Western Life stock granting 
St. Paul an irrevocable option to ac- 
quire this stock pursuant to the ex- 
change offer and the approval to ex- 
ercise the option by St. Paul stock- 
holders. 





CASUALTY UNDERWRITING 
MANAGER 
$12,000 


Home Office Midwest Stock Co. (not 
Chicago). Small, established company, 
soundly financed with high caliber man- 
agement. Age to 45, college background 
preferred. Minimum 10 years all Cas- 
ualty Underwriting experience, with re- 
cent managerial or “heavy” supervisory 
duties. Above average “working knowl- 
edge” or practical experience in Fidelity- 
Surety lines necessary. 

Employer pays service fee and mov- 
ing expense. 

Write for objective information about 
our service—no obligation to register. 


FERGASON PERSONNEL 


INSURANCE PERSONNEL EXCLUSIVELY 
330 S. Wells Street Chicago 6, IIl. 
HArrison 7-9040 
We Broker Insurance Agencies. 








MANAGING 
GENERAL AGENTS 








Braerton, Simonton, Brown, 
Inc. 
740 Gas & Electric Building 


Denver 
Phone Acoma 2-4851 
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Beyer Succeeds | 
Lukes as President 
of Motors 


Harold E. Beyer has been elected 
president of Motors, the auto physical 
damage insurer for General Motors 
Acceptance Corp. Mr. Beyer was also 
elected president of General Ex- 
change. He succeeds Lewis L. Lukes, 
who is retiring after 37 years with the 
companies, 15 as president. 

George S. Whowell, vice-president 
of Motors and General Exchange, has 
been placed in charge of branch com- 
pilations succeeding Mr. Beyer. Ward 
Randol has been elected a vice-presi- 
dent of the companies and assumes 
Mr. Whowell’s former duties in charge 
of claims. 

Mr. Beyer began his business career 
in 1917 with American Blower Co. of 
Detroit. He joined GMAC three years 
later and in 1922 was named manager 
at Detroit for General Exchange Corp. 
When General Exchange Ins. was or- 
ganized in 1925, Mr. Beyer became 
manager of the claim department at 
New York, and two years later headed 
the branch operations. He was elected 
vice-president in 1929 and a director 
in 1931. He assumed similar duties 








Ill. Farm Agents 
Elect E. C. Dickler 


Illinois Farm Insurance Agents 
Assn. at its annual meeting in Peoria 
elected E. C. Dickler, Dwight, presi- 
dent, Robert C. Kepner, Rochelle, 
vice-president, and Frank Polston, 
Clinton, secretary-treasurer. 

Speakers at the meeting included: 
Edward J. Dirksen, executive secre- 
tary of Illinois Assn. of Insurance 
Agents, who discussed insurance leg- 
islation; Edward S. Hartman, Nation- 
al Tax Equality Assn., who presented 
a film, “The Senator’s Daughter”; K. 
S. Ogilvie, secretary of Farm Under- 
writers Assn., and B. R. Walinder, 
America Fore group, who discussed 
the farm survey and rating plan; 
Charles E. Kepner, local agent of Ro- 
chelle, who read his history of the as- 
sociation, and James W. Ross of the 
Illinois department, who reviewed in- 
surance subjects. 





Houston Buyers Name 
J. T. Campbell President 


Insurance Buyers Assn. of Houston 
has elected J. T. Campbell, Tennes- 
see Gas Transmission Co., president; 
G. L. Foley, Humble Oil, vice-presi- 
dent; William D. Suhr, Bank of the 
Southwest, secretary, and Raymond 
O. Horn, Quintana Petroleum Corp., 
treasurer. William A. Holcomb, 
Transcontinental Gas Pipeline Corp.; 
Robert C. Lee, Armco Steel Corp., and 
John D. Wechsler, Eastern States Pe- 
troleum Co. Inc., were named to the 
executive committee. 





Chicago Agency Adds Two 


R. W. Hosmer & Co. agency of Chi- 
cago has admitted John J. Dwyer and 
John J. Dwyer Jr., who have been op- 
erating their own brokerage firm, into 
the partnership. The agency will move 
to larger quarters in the Insurance Ex- 
change building July 15. 





Broome County (N. Y.) Assn. of In- 
surance Agents has elected Walter 
Ayres of Binghamton, president; Ralph 
Warner of Endicott, vice-president; 
John F. Russell of Binghamton, secre- 
tary, and Marshall Walls of Bingham- 
ton, treasurer. Edwin V. Chandler of 
Binghamton and Robert J. Hanifin of 
Endicott were named directors. 


with Motors when it was organized in 
1939. 

Mr. Lukes joined GMAC in 1920, 
becoming treasurer of General Ex- 
change when it was organized in 1925. 
Two years later he became vice-presi- 
dent in charge of branch operations 
and the treasury department, and in 
1931 was placed in charge of invest- 
ments. Later on he added underwrit- 
ing to his responsibilities, and in 1942 
was elected president of Motors and 
General Exchange. 

Mr. Whowell and Mr. Randol have 
been with the companies since 1926. 


Traffic Deaths 
Continue to Drop; 
Down 2% in May 


Traffic accident fatalities were 
down 2% in May from last year, Na- 


tional Safety Council has reported. It 
was the sixth straight month, and the 
eighth in the last nine months, in 
which deaths have been lower or un- 
changed from the same period a year 
earlier. 

The 


five 


total toll for the first 


months of 1957 is down 3% over-all. 
Travel mileage was up 4% and deaths 
down 4% for the first three months 
of the year, resulting in a death rate 
per million miles of 5.5, as compared 
to a rate of 6.0 in 1956. 





Hall Joins Chicago Agency 


Gordon S. Hall has joined Moore, 
Case, Lyman & Hubbard general 
agency of Chicago in the casualty de- 
partment. He has been casualty under- 
writing superintendent for National 
Fire at Chicago, and was with Hartford 
Accident prior to that. 





right to expect — from his company. 


you’re in good company for keeps! 


| 
| 
| 
OVER 800 AGENCIES 
POINT TO 25 YEARS OR | 
| 

| 

| 

| 


MORE WITH US 
(142 of them over 50 years!) 





Tie up with 
Ag-Emplire 


“It’s good business to tie-up with ‘Ag-Empire’ ”— 
says this famous bowtie symbol. And thousands of 
‘‘Ag-Empire’” Agents say “‘amen’’— because they 
know that behind this symbol are friendly folks who 
go all out to help lighten the ‘“‘red tape and routine” 
load for agents—and more important —to help 
agents realize move profits from their business. Call 
it friendliness or call it common sense, ““Ag-Empire’s” 
“let’s work together’ attitude ties in perfectly with 
the helps and services an agent needs — and has a 


We call it Agency Service — but that doesn’t half 
begin to tell the story. We’re for the agent — first, 
last and always. It’s the heart of our service — backed 
by over 104 years of insurance experience. It’s the 
main reason our claims settlements are so efficient 
and prompt. It’s the key to our willingness to help 
beyond the letter of the policy. And — it’s our assur- 
ance that when you tie-up with ‘“Ag-Empire’— 


\dea-— 






If you'd like to learn more about the **Ag-Empire” 


way, why not mail the coupon today! 


The Agricultural Insurance Company 





“Ag-Empire” Agency Services 
Are Real Business Builders 


BROAD COVERAGES \4 


FROM ONE yO \ 


RELIABLE SOURCE 

““Ag-Empire” provides a broad range of com- 
petitive policies in the scope and variety you need 
to help meet the essential requirements of your 
customers. 


EXPERT HELP 
WHEN YOU 
NEED iT 


Real and friendly teamwork — that’s what you 
can expect from our “Ag-Empire” fieldman. 
He’s a skilled and experienced insurance man... 
and as a member of the “Ag-Empire” Agent 
family you can always count on his cooperation 
and specialized help. 





PROMPT CLAIMS 
SETTLEMENTS 





PROMPT claims settlements is a by-word with 
““Ag-Empire”— and it’s a SELL word that works 
magic with customers who judge you and your 
company by how swiftly and equitably you han- 
dle their claims. 





You'll like doing business with a company that’s 
been in business since 1853 —~- whose record of 
stability, and devotion to the American Agency 
System, has never been surpassed — friendly folks 
making up a Quality Company for Quality Agenis. 


= o- . WORK SPEEDING 


RSX 
ia “= POLICY FORMS 


““Ag-Empire’s” simplified, Easy-Write policies all 
but type themselves. Conveniently packaged for 
easy use by your “Gal Friday.” Accuracy is up, 
error down. 


PROMOTION, ~~ 
PUBLICITY : 
AND SALES HELPS 


““Ag-Empire” provides promotional ammunition 
designed to draw attention to your agency as 
“insurance headquarters.” Colorful advertising 
pieces, folders, newspaper column service -— plus 
our insurance publicity program at the consumer 
level. 








Watertown, N.Y., Dept. N-757 


I am a Quality Agent interested in doing business with a Quality Company. 


You may contact me. 


Seem emcee emer eee eee eee reese esse esse eeeseeseee® 
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Insurance Professors 
Win Fellowship for 
On-the-Job Experience 


This summer 28 professors of insur- 
ance from colleges and universities 
throughout the U. S. have _ been 
awarded fellowships under a cooper- 
ative program sponsored by Ameri- 
can Assn. of University Teachers of 
Insurance in conjunction with Amer- 
ican Mutual Alliance, Assn. of Cas- 
aalty & Surety Companies, Health 
Insurance Institute, LIAMA, and 
National Board of Fire Underwriters. 

Laurence J. Ackerman, dean of the 
school of business administration at 
University of Connecticut, is chair- 
man of the coordinating committee 
which administers the program. Un- 
der the program, now in its seventh 
year, insurance teachers are provided 
an opportunity to spend from four to 
six weeks in home offices of insur- 
ance companies studying company 
policies, procedures and _ problems. 
The advantages derived from this on- 
the-spot personal contact and obser- 


vation of the insurance industry are 
many, and benefit both the industry 
and the participating educators. 


The fellowships this summer have 
been assigned as follows: Burl M. 
Abel, Texas Tech, to Republic Na- 
tional Life; Wilbur J. Abell, Bowling 
Green State university, to Great 
American; Theodore Bakerman, Du- 
quesne university, to New England 
Life; Donald Childress, University of 
Oklahoma, to Continental of New 
York; Oliver D. Dickenson Jr., Uni- 
versity of Pennsylvania, to Aetna Cas- 
ualty, and Philip Elkin, University of 
Pennsylvania, to Mutual Benefit Life. 

Emerson Erb, Southern Illinois uni- 
versity, to Continental Assurance; 
Robert A. Ford, University of Ala- 
bama, to Southwestern Life; Sam E. 
Ganis, Ohio Wesleyan university, to 
Continental Assurance; William D. 
Geer, Stetson university, to Gulf Life; 
William A. Guinn, University of Ar- 
kansas, to Equitable Society, and Vic- 
tor Hallman, Upsala college, to Metro- 
politan Life. 

Hal F. Holt, Phoenix college, and 


William M. Howard, University of 
Florida, both to Travelers; David Ivry, 
University of Connecticut, to Con- 
necticut Mutual; Jesse B. Johnson, 
Louisiana State university, to Great 
Southern Life; Harold C. Krogh, Uni- 
versity of Kansas, to Equitable Life 
of Iowa, and Dale C. Marcoux, Wash- 
burn university, to Home. 


James E. Mittelman, University of 
Kansas City, to Kansas City Life; 
Raymond J. Murphy, Wayne State 
university, to Standard Acci- 
dent; Grant M. Osborn, University of 
Omaha, to Northwestern Mutual; Sal- 
vatore J. Picillo, Seton Hall univer- 
sity, to America Fore; Leslie A. Ras- 
ner, Baylor university, to Massachu- 
setts Mutual; Neil D. Reznik, Whar- 
ton school, to New York Life. 


Harry J. Solberg, University of Cal- 
ifornia, to Northwestern Mutual; Vic- 
tor J. Sweeney, University of Florida, 
to Liberty Mutual; R. L. Thistle- 
thwaite, Northern Illinois State col- 
lege, to Prudential, and Joseph F. 
Trosper, Southern Methodist univer- 
sity, to Home. 





HIS ECONOMY MOVE 


-..-and a *67,000 property 
damage loss might have 


bankrupted him. 


When the owner of two rural service 
stations in Kansas bought a tank truck, 
he planned to save money by hauling his 
own gasoline from a nearby bulk station. 
Good idea, except that his tanker plowed 
into a train at a rail crossing soon after. 

The damage? The train was derailed 
and set aflame. The railroad filed suit 
against the service station owner for 
$67,000 .. . and won. A small town...a 
short haul, but a whopping big loss. 

Fortunately, the local agent of the 
service station owner had called Illinois 
R. B. Jones when he couldn’t place excess 
PD, with the primary carrier. A smart 
nrove. When the railroad sued, the service 
station owner was covered for the full 
$67,000. Quick thinking by his own local 
agent had averted a catastrophic loss. 

No matter where you are or what 
size the risk, we can help you give clients 
the same complete protection. Remember 
the name . . . call the next time you have 


a hard-to-place risk. 


NUMBER 6) IN A SERIES 


C. Reid Cloon, Pres. 


IIlinois R.B. Jones Ine. 


BACKFIRED 





REPRESENTING 


Lloyd’s London 


175 WEST JACKSON BOULEVARD ¢ CHICAGO 4, ILLINOIS 


> WAbash 2-8544 


612 GARY NATIONAL BANK BUILDING e GARY, INDIANA 


> TUrner 5-3432 





Ky. Insurance Men 
Plan Statewide I-Day 
at Louisville in Oct. 


Kentucky insurance men are plan- 
ning a statewide insurance day to en- 
compass all segments of the industry 
—life, A&S, fire and casualty, and 
stock, mutual and reciprocal insurers. 
The program, which has the approval 
of the Kentucky department, will be 
held in October at the state fair 
grounds at Louisville. 

General chairman of the I-Day 
planning is Thomas I. Ball, local agent 
of Louisville. Other committee mem- 
bers include Hugh Schwab, Lincoln 
Bank & Trust Co. agency of Louis- 
ville; S. H. Goebel, Cardinal Life, for- 
mer commissioner; Morton Boyd, pres- 
ident Commonwealth Life, and John T. 
Acree Jr., president, Lincoln Income 
Life. 


Appleton & Cox Shifts 
Outwater to HO, Names 


Ferraro State Agent 


Appleton & Cox has transferred 
Frank E. Outwater to the home office 
production department. He has been 
state agent in Indiana and Kentucky, 
and is succeeded in that position by Jo- 
seph P. Ferraro of the home office un- 
derwriting department. 

Mr. Outwater joined the company in 
1946. First assigned to the home office 
underwriting department, he was 
named special agent in Iowa and Ne- 
braska in 1951 and state agent in In- 
diana and Kentucky in 1955. Mr. Fer- 
raro has been with the company since 
1946. 








Cincinnati Casualty 


Managers Elect Strange 


T. E. Strange, Travelers, is the new 
president of Assn. of Casualty & Sur- 
ety Managers of Cincinnati. The new 
vice-president is W. L. White, Stand- 
ard Accident. J. W. O’Connor, Hartford 
Accident, was elected secretary. 

Company traisIers rulea out the 
traditional upward succession in the 
Cincinnati association’s official family. 
All officers are completely new. H. V. 
Molloy, American of Newark, was 
vice-president and would have moved 
into the top office but was recently 
moved to the home office. Likewise, 
J. K. Burkley Jr., Fidelity & Deposit, 
secretary and slated for the vice-pres- 
idency, was transferred to his com- 
pany’s home office. 

C. T. Baumgartner, Hartford Acci- 
dent, retiring president of the associa- 
tion, was elected to the executive com- 
mittee along with L. E. Dangel- 
meier, American Surety, also a past- 
president. 





Error in Freeport Figures 


Premium and loss figures for Free- 
port Ins. Co., as shown in the compila- 
tion of fire and allied lines premiums 
and losses in Illinois in the March 28 
issue, were in error. The correct fig- 
ures for 1956 are: Premiums $200,806; 
losses $41,688, not $5,806 and $25,130, 
respectively, as was reported. 





Allstate Appoints Schatfer at HO 


Allstate has appointed Donald L. 
Schaffer assistant general counsel at 
the home office. Formerly an attor- 
ney for the West Virginia department 
and for West Virginia road commis- 
sion, he helped draft that state’s new 
insurance code and its motor vehicle 
code and safety responsibility law. 





J. Norvell Trice of the Davenport 
agency has been elected president of | 
Richmond (Va.) Assn. of Insurance | 
Agents. He is chairman of NAIA’s 
education committee. Other officers 
are Ralph Goode, vice-president, and 
J. Robert Bond, secretary-treasurer. 
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N. C. Mutual Agents 
Elect Norton, Hear 


Williams at Annual 


The fire and casualty business has 
its own four horsemen of the Apoca- 
lypse, according to Ralph B. Williams, 
president of National Assn. of Mutual 
Insurance Agents. They are: Indiscre- 
tién, Circumstance, Unbridled Compe- 
tition and Over-experiment. 

Addressing the annual meeting of 
North Carolina Assn. of Mutual Insur- 
ance Agents in Blowing Rock, Mr. Wil- 
liams told the more than 350 persons 
attending that indiscretion, as well as 
circumstances, has contributed to the 
unhappy situation in which fire and 
casualty insurers presently find them- 
selves. “Unbridled competition among 
companies has resulted in reckless 
practices,” he said. “Over-experiments 
in untried forms of coverages and loose 
underwriting practices have contrib- 
uted to this unfortunate situation.” 

To these might be added a fifth 
horseman, inflation, he said, adding 
that in the five “you have the basic 
causes for the inordinate losses suf- 
fered by fire and casualty companies 
in this country in the past 18 months.” 

- . 7 

Mr. Williams told his audience that 
agents have a great responsibility in 
this unhappy situation, and that it is up 
to them to help their companies obtain 
adequate rates, to discourage unwar- 
ranted rate cutting, and to cooperate in 
more intelligent underwriting by exer- 
cising greater care in the selection of 
risks. Savings in mutual insurance 
could only be possible if these princi- 
ples were believed in and adhered to by 
agents and companies alike, he said. He 
also emphasized that the determina- 
tion of commissions was strictly a pri- 
vate matter between companies and 
agents, involving the right of contract 
between parties. He cautioned, howev- 
er, that the abuses, such as have been 
reflected in the unbridled competition 
among companies, could jeopardize its 
existence. 

e _ . 

Joe C. Norton, Charlotte, was elected 
president of North Carolina association 
at the business session of the three-day 
meeting. R. B. Woodson, Raleigh, was 
elected vice-president, and Frank K. 
Baker, Hickory, secretary-treasurer. 
Elected directors were R. B. Garrison 
Jr., Durham; John W. Herndon, High 
Point, and J. M. Hiers, Rock Hill, S. C. 

Mr. Hiers was named a director in 
honor of his outstanding work on be- 
half of mutual insurance in both the 
Carolinas. His election was the second 
time in its 23 year history the North 
Carolina association has so honored a 
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Pa. Commissioner 
Refuses to Okay 
Fire Rate Filing 


Commissioner Smith of Pennsylva- 
nia has refused to approve a Middle 
Department Assn. of Fire Underwrit- 
ers filing which would have increased 
fire rates for certain classes in Phil- 
adelphia, Pittsburgh and Allegheny 
county; and have boosted total state- 
wide fire premiums 2.6% over a five 
year period. 

The filing would have increased 
rates on dwellings, apartment houses, 
stores and dwellings, mercantile 
buildings, mercantile stocks and 
household contents 25% in Philadel- 
phia; and increased rates 15% on 
combination stores and dwellings and 
mercantile buildings in Pittsburgh 
and Allegheny county. 

. . 

Mr. Smith said the filing did not 
comply with the state fire rating law 
of 1947. He said the association failed 


to show that the rates were not ex- | 


cessive or unfairly discriminatory, and 


had not supported them with credible 


statistical data. 
From the time it was first proposed, 
the filing was vigorously opposed by 


Philadelphia and Pittsburgh city of- | 


ficials and Allegheny county commis- 
sioners. A prime argument on the 
part of Pittsburgh opponents of the 


filing was their contention that the | 
redevelopment program now in prog- | 


ress there is reducing risks in the 
classes which would have had rate 
increases. 








South Carolina agent. 

At another session a thorough study 
of the automobile liability insurance 
question was made in view of the fact 
North Carolina is the third state to en- 
act a compulsory auto law. It goes in- 
to effect Jan. 1, 1958. Wallace M. 
Smith, American Mutual Insurance Al- 


liance, spoke on “Legislative Aspects | 


of Liability Insurance;”’ H. Pierce 
North, resident manager, Ratteree Co. 


of Columbia, S. C., discussed the “Fam- | 
ily Automobile Policy—Past, Present | 
Lansman, | 
Mutual | 
Casualty, discussed “Experience Trends | 


and Harry 
Lumbermen’s 


and Future;” 
vice-president 


in Automobile Liability Insurance Cov- 
erage.” 


Other speakers included Commis- 


sioner Gold of North Carolina, who re- | 
viewed insurance laws recently passed | 
by the legislature; A. Lynn Minzey, | 


vice-president, Auto-Owners of Lan- 
sing, who spoke on the direct writer 
competition in today’s market; David 
A. Ivry, associate professor of insur- 
ance, University of Connecticut, and 
Robert Abernathy, Middle Tennessee 
State Teachers college. 


Recognizing a growing membership | 
in South Carolina, and at the request of | 


a number of members from there, 
North Carolina association passed a re- 
solution asking that NAMIA grant it 
exclusive jurisdiction in South Car- 
olina. This was done with the under- 
standing that as membership grows in 
South Carolina the name of the associ- 
ation eventually will be changed to 
Carolinas Assn. of Mutual Insurance 
Agents. 


Simpson Promoted at Wichita 

Travelers has appointed Paul S. 
Simpson office manager in Wichita. He 
joined the group at Toledo in 1926, 
and became assistant office manager 
in Peoria in 1929. He transferred to 
Kansas City in the same capacity in 
1932. 


yournrL-STAR NINE 


The ROYAL-GLOBE’S mobile 


production team in your area. 










and your versatile 


“MULTIPLE - LINE” 


ll, 










CASUALTY « FIRE * MARINE « SURETY 


150 WILLIAM ST.. NEW YORK 38. N.Y. 


ROYAL INSURANCE COMPANY, LTD. * THE LIVERPOOL & LONDON & GLOBE INSURANCE COMPANY LTD. 
ROYAL INDEMNITY COMPANY * GLOBE INDEMNITY COMPANY + QUEEN INSURANCE COMPANY OF AMERICA 
NEWARK INSURANCE COMPANY * STAR INSURANCE COMPANY OF AMERICA + AMERICAN AND FOREIGN 
INSURANCE COMPANY * THE BRITISH & FOREIGN MARINE INSURANCE COMPANY LTD. + THAMES 
& MERSEY MARINE INSURANCE COMPANY, LTD + VIRGINIA FIRE & MARINE INSURANCE COMPANY 









FeNATIONAL UNDERWRITER 





July 4, 1957 










































































COMPANY 
MANAGERS 


INSURANCE 
AND 
REINSURANCE 


ait > 
ee Se os 
SS 


SN SS 
St > 
SS 3S 
. 
SSS 









































| -Sunich 


REINSURANCE COMPANY 


OF MUNICH, GERMANY 


UNITED STATES BRANCH 

















MULTIPLE LINE REINSURERS 











MUNICH MANAGEMENT CORP. 
United States Manager 











70 PINE STREET 
NEW YORK 5, NEW YORK 


Telephone: BOwling Green 9-5532 


1401 PEACHTREE STREET, N. E. 
ATLANTA 9, GEORGIA 


Telephone: TRinity 5-8969 


























Wash. Agents Ask Ban 
of Restrictive Mortgage 
Agreements, Practices 


Washington Assn. of Insurance 
Agents, at the quarterly meeting of 
the board and local association presi- 
dents, authorized the executive com- 
mittee to appeal to Commissioner 
Sullivan if present negotiations with 
Mortgage Bankers Assn. of Seattle 
are unsuccessful in curbing use of re- 
strictive mortgage agreements and in 
stopping mortgage companies from 
soliciting expirations of policies used 
as collateral. The committee is also 
empowered to register formal com- 
plaint with the Department of Justice 
and Federal Trade Commission. 

Other actions at the meeting 
cluded: 

Repetition of a request that the in- 
surance department recommend low- 
ering the broker’s license fee from 
$100 to $10 at the next legislative ses- 
sion; 

Approval of a recommendation that 
uninsured motorist coverage be in- 
corporated into the standard auto pol- 
icy; 

Approval of a suggestion by Wash- 
ington Fire Underwriters Assn. that 
a field man be assigned in an advis- 
ory capacity to each local board; and 

Authorized complaint to the com- 
missioner regarding activities of un- 
licensed insurers writing “on base” 
limited automobile coverage for serv- 
ice men. 


in- 


Hartford Names Martin 


Pacific Claims Head 

Hartford Accident has appointed 
Arthur B. Martin as head of the com- 
pany’s Pacific coast claims depart- 
ment to succeed William H. Hitch- 
ings, who is retiring after more than 
40 years with the company. 

Mr. Martin joined Hartford in 1914 
as casualty underwriter and payroll 
auditor. In 1927 he became manager 
of the metropolitan claims department 
and held that position until being ap- 
pointed claims manager last January. 

Formerly an insurance attorney, 
Mr. Hitchings joined Hartford in 1917 
as claims representative in New Ha- 
ven. In 1922, he took charge of the 
Pacific coast claims department, and 


in 1928 he was made attorney for | 


the Pacific coast. He is a past presi- 
dent of San Francisco Casualty & 
Surety Claims Assn. 

In another appointment, 
Gruenwald, supervisor of the claims 
department, has been advanced to 
the newly-created post of office at- 
torney. He has been with Hartford 
since 1925 and has been claims su- 
pervisor since 1937. 


Howland Advanced in Colo. 
by Phoenix of Hartford 


Phoenix of Hartford group has ad- 
vanced State Agent Henry M. How- 
land to assistant manager of the. dis- 
trict office in Denver supervising Col- 
orado, New Mexico and Wyoming. Mr. 
Howland joined Phoenix in 1937 and 
was appointed a special agent in 1946. 
He was promoted to state agent at 
Denver in 1950. 


Allstate Names McMillen in Pa. 


Allstate has named George K. Mc- 
Millen manager of the Pittsburgh re- 
gional office to succeed John Mac- 
Arthur Jr., who has been promoted to 
automobile sales director at the home 
office. Mr. McMillen joined the com- 
pany in Chicago in 1948, became op- 
erating manager in 1951, operating 
manager of the midwest zone in 1953 
and zone services manager in 1954. 


N. Y. Underwriters 
Advances Small to 
Assistant Secretary 


Dryden Small has been elected as- 
sistant secretary of New York Un- 
derwriters. He has been executive 
special agent in the home office since 
1953. 

Mr. Small joined the company in 
1946. After serving as special agent in 
eastern Missouri and southern Illinois, 
and as state agent in Kansas, he was 
appointed western special agent at 
Chicago in 1950. Prior to joining the 
company he was an inspector and 
rater of Missouri Inspection Bureau. 


North British Names 


Kurman in Bonds 

North British group has appointed 
Bert C. Kurman bond superintendent 
in the midwestern department at Chi- 
cago. He will have charge of fidelity 
and surety operations in Wisconsin, 
Illinois, Indiana, Kentucky and Ten- 
nessee. 

Mr. Kurman has had a wide and 
long experience in the fidelity and 
surety business throughout the mid- 
west and southwest during the past 
30 years, and is well known as a 
speaker before insurance conventions 
and service clubs. He also has con- 
ducted a course in fidelity and surety 
coverages at the University of New 
Mexico. 





Four Wis. Regionals to 


Hear Commissioner Rogan 


Commissioner Rogan of Wisconsin 
will be the luncheon speaker at region- 
al conventions sponsored by Wisconsin 
Assn. of Insurance Agents in Madison, 
Green Bay, Wausau and Eau Claire 
July 23-26. More than 700 agents are 
expected to attend. 

Subjects to be discussed at the 
meetings include: New coverages, re- 
cent legislation, public relations for 
agents, the advertising program of Na- 
tional Assn. of Insurance Agents, and 
the Wisconsin Road Aid program. 
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A new organization of insurance ed- 
itors has been formed from among 600 
editors of insurance company-owned 
magazines and newspapers in the U.S. 
and Canada. Organized by a group of 
editors present at the Boston conven- 
tion of International Council of In- 
dustrial Editors in June, the new 
group has been named The Insurance 
Editors Institute. 

Joseph Reisner, editor of Federal 
Life & Casualty’s Federal Record, is 
chairman of the institute, which has 
a two-fold purpose. First, it will serve 
as a clearing house for the exchange 
of information and ideas between 
member-editors. Secondly, it will dis- 
seminate insurance industry informa- 
tion to more than 2,000 publications 
that make up the membership of In- 
ternational Council of Industrial Ed- 
itors. The institute is inviting every 
insurance industry editor who is a 
member of ICIE to enroll in the new 
organization. The institute, which en- 
compasses life, A&S, and fire & cas- 
ualty companies, does not plan on es- 
tablishing a membership fee or dues 
structure for the first year of its ex- 
istence. 


Thomas Soule Retires 


at Industrial Indemnity 


Thomas Soule, chief safety engineer 
for Industrial Indemnity, has retired 
after 25 years with the company. He 
is being succeeded by Norval Mac- 
donald, who joined the company in 
1950 as an engineer at Fresno and was 
named assistant chief engineer in 1956. 

Mr. Soule, who was Industrial In- 
demnity’s first engineer, is the author 
of several books on safety engineering, 
including a set of standards which 
have become nationally known. He 
drafted many of California’s safety or- 
ders and in 1956 wrote the industrial 
safety orders for the state of Idaho. 
He will act as independent consulting 
engineer for the company after an ex- 
tended vacation. 


New Edition Published of 


Agency Costs Book 


Rough Notes Co. has published the 
7th edition of “What it Costs to Run 
an Agency.” The 1957 edition shows 
there is a wide variation in net profits 
reported by local agents of comparable 
premium volume, an indication that 
some agents are spending money on un- 
necessary expenses. Another fact dis- 
closed by the national survey 1s iat 
the cost of running an agency tends to 
rise percentagewise as the agency ex- 
pands its business, and proprietors of 
larger agencies retain a smaller per- 
centage of commissions than those of 
small agencies. The book can be had 
from Rough Notes Co., 1142 North 
Meridian street, Indianapolis 6, at $1.50 
per copy. 


West Va. State Insurance 


Purchase Board Named 


Gov. Underwood of West Virginia 
has appointed the new state board of 
insurance created at the last session 
of the legislature. 

The members are James M. Altman, 
chairman; Edward S. Bippus, and W. 
Edin Ratcliffe. Mr. Altman formerly 
was a field man and now is with 
Luttrell Robson agency of Charleston. 
Mr. Bippus is vice-president of W. S. 
Foose & Co. of general agency of 
Wheeling and an executive committee 
member of West Virginia Assn. of In- 
surance Agents. Mr. Ratcliffe heads his 
own agency at Beckley and is a past 
president of West Virginia associa- 
tion. 

The new board, which will have 
charge of placing all coverage on state 


property, was established in order to 
do away with the alleged practice of 
buying loyalty by favoring politicians 
and legislators with state property in- 
surance business. West Virginia law 
now limits to 15% the amount of state 
insurance that may be placed in any 
one county, and to 5% the amount 
given any one agency. No member of 
the board is eligible to sell the state 
insurance. 


Atlantic Mutual Names 


Schoneman to HO 

Atlantic Mutual has named John A. 
Schoneman senior underwriter in the 
multiple lines department and trans- 
ferred him from the midwest division 
in Chicago to the home office. He has 
been with the group since 1955. Prior 
to that he was with the Michigan and 
Illinois inspection bureaus. 





M. F. Bardorf, Secretary 
of Security, Resigns to 


Join New Hampshire Fire 


Martin F. Bardorf has been elected 
secretary of New Hampshire Fire. He 
recently resigned as secretary of Se- 
curity of New Haven. 

Mr. Bardorf entered insurance with 
Security in 1928, and was for many 
years a field man in New England prior 
to assuming executive duties in the 
home office in 1947. 





San Antonio Claim Men 
Hear Brain Injury Talk 


San Antonio Claim Men’s Assn. 
heard Dr. Richard B. Price, a neuro- 
surgeon, discuss accidental brain in- 
juries, their effects, long-range prob- 
lems and recovery periods for various 
ages at the June meeting. He stated 
that neurosis may develop following 
such an injury, and said that head in- 
juries may cause the person injured 
to suffer from periodic convulsions. 
In this connection, he declared that 
the term epilepsy is incorrect and cau- 
tioned against its use. 





Edward C. Seifert Retires 


Edward C. Seifert, manager of the 
eastern district office of Hardware 
Mutuals of Stevens Point, Wis., for 
25 years, has retired. He joined the 
company in 1928 at the home office, 
and was named manager at Newark 
in 1932. 





Youngberg-Carlson Appoints Two 


Youngberg-Carlson agency of Chi- 
cago has appointed J. W. Peterson as 
vice-president and Christine Selbach 
as assistant secretary. Mr. Peterson 
has been with the agency for 31 years 
after 14 years with North America. 
Miss Selbach has been with Young- 
berg-Carlson for more than 20 years 
as manager of the bond department. 
She entered insurance with Maryland 
Casualty and later became bond de- 
partment manager for London & Lan- 
canshire. 





The D. Sherman Ellison agency of South 
Bend has moved to new offices at 111 North 
Taylor street. 


FTC Hears Appeal on 
Dismissal for World 


Federal Trade Commiss.o. has ta- 
ken under consideration oral argu- 
ments on the appeal from a hearing 
examiner’s initial decision to dismiss 
the deceptive A&S advertising com- 
plaint against World. 

J. W. Marer, general counsel of 
World, urged dismissal on grounds of 
lack of jurisdiction. He said no com- 
plaint had been made to state insur- 
ance commissioners about the compa- 
ny’s advertising. While the company 


accepted advertising rules promulgat- 
ed by National Assn. of Insurance 
Commissioners, it did not agree to the 
FTC trade practice regulations because 
it did not concede FTC jurisdiction. 

William Somers, FTC attorney, op- 
posed dismissal and said he saw no’ 
reason to argue jurisdiction. 





Wolf & Cohen agency of Wash- 
ington, D.C., has been honored by Se- 
curity-Connecticut upon completion of 
the agency’s 60th year of representa- 
tion of the group. Founded in 1878, 
the agency has been writing business 
for the group since 1897. 
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and security of our Agents is our most important consideration. For over 100 years 
ours has been an Agency Company—first, last and always! Northern Assurance 
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reliable insurance protection for over 120 years. 
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Chrrch Mutual ..........cccccccccee 12,401 11,837 Mass. F.&M. .. 
Citizens Cas. . ies 623 Mercantile ......... 





NE acai . 69,463 53,188 Southern New England Adjustment 
112,919 State Farm ..... = g ‘ 


Citizens ....... 532,742 570,339 Merch. Fire. NY. oo ae oe payne yo Bureau and Bliss & Cole, fire adjust- 
Commercial 230,989 254,683 Merch. Fire, Colo. 44,015 61,303 ets 7 y r both tfor n 
Commercial Union 182,314 180,809 Merch. & Manuf. .. 117,321 147,740 SUM vvrererevsssereee 125,191 134,177 CFS, of Hartford, have bee 


Comm. Un. Fire .... .. 127,693 141,270 Merch. Property .... s > - 119,500 154,429 merged, and will occupy new offices 
Commonwealth ............. 234,329 243,714 Metropolitan Cas. ........... 58,223 60,366 Transcontinental — .......00000.00 178,017 93,082 at 19 Woodland street there. 


NATIONWIDE 


UNDERWRITING AND CLAIM SERVICE 
FOR SURPLUS AND UNUSUAL COVERAGES 


Kurt HITKE & COMPANY. ING. 


GENERAL INSURANCE AGENTS 
Home Office 
175 W. Jackson Boulevard @ Phone WAbash 2-3622 
CHICAGO 4, ILLINOIS 





WITH ADDITIONAL OFFICES IN 


1401 Peachtree St.,N.£. 601 Munsey Bldg. P.O. Box 8046 905 Central Bank Bldg. 1535 Wilshire Blvd. 7950 Biscayne Blvd. 233 Sansome St. 407 E. Washington St. 
ATLANTA, GA. BALTIMORE 2, MD. DALLAS 5, TEXAS DENVER 2,COLO. LOS ANGELES 17, CALIF. MIAMI 38, FLA. SAN FRANCISCO 4, CALIF. SPRINGFIELD, ILL. 
TRinity 4-1635 MUliserry 5-2504 — Lakeside 6-8683 AMherst 6-0243 DUnkirk 8-3161 Plaza 7-7658 EXbrook 2-8842 8-4305 
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| Honor Pansing as He Leaves Office ‘Three former in- 





Thomas R. Pansing, the retiring Ne- 
praska director, was guest of honor of 
Insurance Federation of Nebraska at 
a testimonial dinner last week. He is 
returning to the private practice of 
law, and his successor, John H. Bin- 
ning, was at the dinner as another 
guest of honor. 

Howard Lundgren, president of 
Woodmen of the World Life and vice- 
president of the federation, presided 
at the dinner, at which E. J. Faulkner, 
president of Woodmen Accident & 
Life, was toastmaster. 

Speakers included Commissioners 
Taft of Wyoming and Sullivan of Kan- 
sas, both of whom emphasized Mr. 
Pansing’s leadership in drafting the 
A&S advertising rules which have 
been adopted by nearly all states. 

Mr. Pansing was presented with an 
album containing more than 200 con- 
gratulatory letters and an inscribed 
wrist watch. 

Mr. Pansing will return as a partner 
in the law firm of Crosby, Pansing & 
Guenzel. Robert C. Crosby is a former 
governor of Nebraska. 

Mr. Binning, a 1949 University of 
Nebraska law graduate, has practiced 
law in Lincoln since 1949, and in 1953- 
54 was Lincoln city prosecutor. He 
later was assistant attorney-general 
assigned to the Nebraska state liquor 
commission. 


N. H. House Passes 
UM Inclusion Bill 


The New Hampshire house has 
passed a bill sponsored by Gov. 
Dwinell, and supported by New Hamp- 
shire Assn. of Insurance Agents, which 
would compel insurers to include pro- 


} tection against uninsured motorists in 


standard automobile policies. 
Uninsured motorist coverage is now 
available to New Hampshire drivers 
on a voluntary basis at a premium of 
$3. Gov. Dwinell said adoption of his 
measure will result in such cover cost- 


ing less. 


Known as the “New Hampshire plan” 
the bill also would strengthen the pres- 
ent state financial responsibility law 
through requiring persons involved in 
an accident to furnish more stringent 


| proof of their ability to respond to 


damage claims. 

In addition to Gov. Dwinell and the 
agents, the plan is backed by Commis- 
sioner Knowlton and Commissioner 
Clarke of the state motor vehicle de- 


' partment. 


American Mutual Alliance and Assn. 
of Casualty & Surety Companies, both 
of which have their own uninsured mo- 
torist protection proposals before the 
legislature, are opposing the governor’s 


} plan, which they contend places no 


burden on the uninsured motorists who 
cause the problem, and places an add- 


| ed burden on the insured motorist. 


XU} 


Assn. of Casualty & Surety Compa- 
nies is championing creation of an un- 


surance’ directors 
of Nebraska with 
the new director at 
the dinner honor- 
ing Thomas Pans- 
ing, and his succes- 
sor, John Binning. 
From the left: C. C. 
Fraizer, who is 
now counsel of 
Health Insurance 
Assn,; Bernard 
Stone, who is prac- i 
ticing law at Lin- TT 

coln; Mr. Pansing, ' 
who is resuming eat jpeg 
law practice at ; = 
Lincoln, and Mr. 

Binning. INLAND MARINE 


(continued) 
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Veteran insurance agents tell us they regard certain forms of 


Inland Marine as among the best good-will builders they have. 


@ They reason it this way. All too many agents sell the big, overall 
Fire policy—or perhaps the Homeowners—and let it go at that. 
What they overlook is the fact that a client’s heart is often in some 
physically small but valuable personal possession which may not be 
covered by a straight Fire or Homeowners policy. Then, if loss 





occurs . . . well, we all know the story. 
Commissioners Frank Sullivan of ’ ' ; 
Kansas (left) and Ford Taft of Wyo- @ For instance, have you discussed with your clients or prospects any 
ming (right) at the reception honor- of the following broad-risks personal Inland Marine protection? 
ing Thomas Pansing on his departure (1) Jewelry; (2) Furs; (3) Personal Property Floater; (4) Golfers’ 


as the Nebraska director to resume 


3 , Equipment; (5) Cameras and Projection Machines; (6) Boats and 
private practice of law. 


Outboard Motors; (7) Guns: (8) Silverware. 








Hopkins Heads Iowa @ These lines provide insurance against many hazards not otherwise 
National Management covered—and at a low cost. And, as you know, they can be sold 
CEDAR RAPIDS, IA.—G. W. Hop- individually or in any desired combination. 


kins, who has been senior vice-presi- 
dent of Iowa National Mutual here . . 
since 1952, has been made general @ Then, if loss occurs, you are saved the headache—and the heart- 
manager in addition. H. D. Durham ache—of saying: “Sorry, but you weren’t covered.” 

continues as president, but is relin- 
quishing the general managerial du- 
ties to Mr. Hopkins. 

Joining the company in 1934, when | PLM OFFERS YOU: 
it was known as Iowa Mutual Liabil- 
ity, Mr. Hopkins became agency su- ; ; Bs: 
pervisor in 1936 and vice-president in A specially constituted, separate Inland Marine underwriting 
1941. He is well known in agency mu- 
tual circles and has appeared on many _ aes ‘ ¥ 
programs. cordially invite you to call on us for advice in selling this cover- 


department with the experience to serve you expertly. We 








age and for specific help in “tailoring” policies to suit your 
satisfied judgment fund, similar to that 
operating in New Jersey. 

American Mutual Insurance Alliance for example, on the Jewelry and Fur Floater, which agents are 
is supporting an equal responsibility 
(compulsory) measure in the senate. 

Earlier, the house killed a bill which You are invited to send for a sample copy. 
would have given the state a compul- ; 
sory auto liability insurance law, but 
only after lawmakers were assured 
that other bills would appear in the 
legislature which would deal with the 


unineured motorist. Writing FIRE and ALLIED LINES 
“‘In the Birthplace of American Mutual Insurance” 
Joseph H. Farnham has joined 
P 


Atlantic Mutual as an underwriter in ENNSYLVANIA LUMBERMENS MUTUAL INSURANCE COMPANY e PLM Building © Phila. 7, Pa. 
the New York inland marine depart- ae 
ment. Branch Offices in New York, Los Angeles, Charlotte, N.C. 


— Audits for Casualty & Inland Marine Carriers 
K. L. PEARCE COMPANY PAYROLL AUDIT SERVICE 


Payroll Audit Service—has the ability and get-up to get the job done adequately. 
PROMPT SERVICE—Payroll and other casualty audits by representative field 
auditors. AGENCY CONTACT ALWAYS. 

HOME OFFICE — INSURANCE EXCHANGE —_ DES MOINES, IOWA. 


rospects’ needs. PLM has just produced a most unusual folder. 
prospe Just p 


finding serviceable in soliciting this highly profitable business. 






















PHONES a teed ~ at + 8640 


A INDIANA’ MICHIGAN 

















12 HeNATIONAL UNDERWRITER July 4,1957 








i~> 


WHAT THE | 


is doing to help aggressive 


Agents and Brokers | 
Increase their business! 


Late in 1956 it was announced that the operations of The American 
Insurance Group and American-Associated Insurance Companies were 
to be combined. 





‘AMER 


i 
| 
i 





The long range objective of this plan was to provide Agents and 
Brokers with every type of Fire and Marine, Casualty and Bonding 
service facility in any part of the United States and Canada. The imme- 
diate problem was to accomplish the integration of field and head office 
operations at the soonest possible moment, with a minimum of incon- 
venience to our Producers. 


In recent months every available working minute has been devoted 
to establishing a unified system of office procedures and bringing together 
the head office and field staffs of both groups. 


Today, this task is virtually finished. With the complete integration 
of all operating functions close at hand, The American Insurance Group 
assumes its position as a leader in the Fire, Marine, Casualty and Bond 
fields, ready and able to help aggressive Agents and Brokers increase 
their business. ee 
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ROAN INSURANCE GROUP 
Maliple Lie revs “oer 


DIRECTORY 
ATLANTA 
| Each of the company groups which comprise The American was, 


1132 W. Peachtree Street, 
N. W. 































Tea iin BALTIMORE 
) prior to integration, not only a prominent multiple line insurer Ato Comprehensive 2225 North Charles Street 
» but also a nationally-recognized leader in a special field of insur- ee BOSTON 
ance: The American for fire, multiple peril and marine, American 40 Broad Street 
fr Auto and Associated Indemnity for casualty, bonds and work-  sutiipe wane CHICAGO 
men’s compensation. This vast fund of knowledge and experience A-2025 Insurance Exchange 
° ° ° ° ° ‘ Fidelity, Surety Building 
in the multiple line field is available to all representatives of CINCINNATI 
The American. Net Premiums Written, 1956 2700 Gilbert Avenue 
ee eeeeee ef ee © © © © © © © © © © © © © © © © © @ CLEVELAND 
1700 B. F. Keith Building 
DALLAS 
OSC FINANCIAL STRENGTH pe Soewe 
F DENVER 
bet Aad $320 ae 4 817 Seventeenth Street 
In terms of total assets, premiums written, and policyholders’ = | ie py me “P 
surplus The American Insurance Group ranks near the top of the $252,635,000 | —— 
list of all multiple line insurers. This strong financial position oniaden Net Promioms Written DETROIT 
creates confidence on the part of policyholders, and enables our |/ | : ' ee, 1100 Guardian Building 
Producers to meet the needs of clients without regard to the size ] | aa * GREENSBORO 
of their insurance requirements. 1952 1953 1954 1955 1956 The Guilford Building 
HARTFORD 
e @ * . ” e e e * e * e * e e . e e ° 2 2 € * e a e e 49 Pearl Street 
HOUSTON 
e 3003 S. Main Street 
CCLUWE SALES PROMOTION Siento 
512 Guaranty Building 


Few, if any, insurance companies can match the variety and 
effectiveness of The American’s coordinated sales promotion plans 
and advertising material. Every sales aid is designed to (1) help 
aggressive Producers seek and sell potential customers and hold 
business presently on their books and (2) persuade prospects to 
place all of their insurance with one Agent or Broker. 


Country BRANCH OFFICE NETWORK 


The American’s service network literally covers the country. 30 
major Branch Offices and more than 100 Service Offices provide 
“home office” facilities in principal cities and towns, and in 
suburban and rural areas throughout the United States and 
in Canada. 


SERVICE FACILITIES 


The American’s field offices are staffed with a corps of experts in 
underwriting, production, claims handling, premium auditing and 
engineering. No matter what your underwriting problem or serv- 
ice requirement may be, one of our specialists will be as close as 
your telephone. . competent and anxious to help and advise you. 








© Newly Created Branch Offices 





KANSAS CITY 

1700 Dierks Building 
LOS ANGELES 

111 West Seventh Street 
MILWAUKEE 

208 E. Wisconsin Avenue 
MINNEAPOLIS 


The Prudential Building 
3701 Wayzata Boulevard 


bs x NASHVILLE 


MOBINSURANCE COMPANY ¢ ASSOCIATED INDEMNITY CORPORATION 


1717 West End Building 
NEWARK 

10 Commerce Court 
NEW ORLEANS 
705 Hibernia Building 
NEW YORK 

104 John Street 
PHILADELPHIA 
Public Ledger Building 
PITTSBURGH 

Frick Building 
PORTLAND 

1220 S.W. Columbia Street 
ROCKFORD 

304 N. Main Street 
SAINT LOUIS 

1200 Pierce Building 
SAN FRANCISCO 
332 Pine Street 
SEATTLE 

364 Stuart Building 


TORONTO 
10 St. Mary Street 
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The Adjuster— 


én : vere 
akes you glad Jou re insured by THE HOME! 
Policies ma a | 
y seem “all alike” 
© fire or other insured ions . 
That's when J, 
you a i i 
roto mal Ppreciate the services of your Home 


"0 yYou—until you've had 


the least troubi, 


To assure this 
» even after a catastro 
- Company has trained and poste 
¥ to work 24 hours g day anywhere 


Speed payment to Our policyholders, 


As in most thin 
9S you do b. 
your HOMEtown agent = you buy the best! 


HE HOME 


Foes cence 


Home Office 59 M 
FIRE 


; aiden Lane, N, ¥ 
AUTOMOBILE «unk: 


NEWSWEEK—June 10 AMERICAN HOME — July 
TIME—June 10 BETTER HOMES & GARDENS —July 
BUSINESS WEEK—June 22 NATION’S BUSINESS — July 


U.S. NEWS & WORLD REPORT— June 21 











Convention Dates 





Aug. 12-14, International Federation of Com- 
mercial Travelers, annual, Empress hotel. 
Victoria, B.C. 

Aug. 15-17, Leuisiana Assn. of Mutual In- 
surance Agents, annual, Edgewater Guli 
hetel, Edgewater Park. 

Aug. 22-24, Texas Assn. of Mutual Insurance 
Agents, annual, Shamrock-Hilton hotel, 
Houston. 

Aug. 26-27, South Dakota Assn. of Insurance 
Agents, annual, Marvin Hughitt hotel, Huron. 

Aug. 26-29, Hon. Order of the Blue Goose, In- 
ternational, annual, Roosevelt ‘hotel, New 
Orleans. 

Aug. 29-30, Minnesota Assn. of Insurance 
Agents, annual, Breezy Point lodge, Brainerd, 
Minn. 

Sept. 5-6. New Jersey Assn. of Insurance 
Agents, annual, Traymore hotel, Atlantic 
City. 

Sept. 8-11, International Claim Assn., annual, 
Chalfonte-Haddon hall, Atlantic City. 

Sept. 9-12, National Assn. of Insurance Agents. 
annual, Chicago. 

Sept. 12-13, Conference of Mutual Casualty 
Companies, sales and agency conference, 
Conrad Hilton hotel, Chicago. 

Sept. 15-18, Idaho Assn. of Insurance Agents. 
annual, Sun Valley. 

Sept. 16, Vermont Assn. of Insurance Agents, 
annual, Lake Morey inn, Fairlee. 

Sept. 16-17, Minnesota Assn. of Mutual Insur- 
ance Agents, annual, St. Paul hotel, St. Paul. 

Sept. 16-18, Michigan Assn. of Insurance 
Agents, annual, Grand hotel, Mackinac Island. 

Sept. 17-20, Mutual Loss Research Bureau, an- 
nual, Edgewater Beach hotel, Chicago. 

Sept. 18-19, New Hampshire Assn. of Insur- 
ance, annual, Wentworth-by-the-Sea hotel, 
New Castle. 

Sept. 18-20, Washington Assn. of Insurance 
Agents, annual, Olympic hotel, Seattle. 

Sept. 19-20, Nebraska Assn. of Insurance| 


Agents, annual, Sheraton-Fontenelle hotel, 
Omaha. 


Sept. 20, Delaware Assn. of Insurance Agents. 


annual, Rehoboth Country club, Rehoboth] 


Sept. 22-24, Oregon Assn. of Insurance Agents, 
annual, Eugene hotel, Eugene. 

Sept. 23-24, South Dakota Assn. of Mutual In- 
surance Agents, annual, Sioux Falls. 

Sept. 24-25, South Carolina Assn. of Insurance| 
Agents, annual, Bon Air hotel, Augusta, Ga. 

Sept. 26-27, Oklahoma Assn. of Mutual Insur- 
~_ Agents, annual, Skirvin hotel, Oklahoma 

ty. 


Sept. 29-Oct. 1, Pennsylvania Assn. of Insur- 
ance Agents, annual, Pocono Manor inn, 
Mount Pocono. 

Oct. 1-3, Society of Chartered Property & Cas- 
ualty Underwriters, annual, Waldorf-Astori: 
hetel, New York City. 

Oct. 3-4, Mountin States Assn. of Mutual In- 
surance Agents, annual, Denver. 

Oct. 6-9, National Assn. of Casualty & Surety 

ts, annual, Greenbrier hotel, White Sul- 
phur Springs. 

Oct. 6-9, National Assn. of Casualty & Surety 
Executives, annual, Greenbrier hotel, White! 
Sulphur Springs. 

Oct. 13-16, National Assn. of Mutual Insur- 
ance Agents, annual, Sherman hotel, Chi- 
cago. 

Oct. 14, Society of Acturies, annual, Com- 
modore hotel, New York City. 

Oct. 14-15, Arizona Assn. of Insurance Agents, 
annual, Westward hotel, Phoenix. 

Oct. 16-18, National Assn. of Independent In- 
surers, annual, Edgewater hetel, Chicago. 

Oct. 17, Inter-Regional Insuranee 
annual, Plaza hotel, New York City. 

Oct. 17-18, Pacific Fire Rating Bureau, annual, 
Camelback inn, Phoenix. 

Oct. 19-23, Western Underwriters Assn., 


an 
nual, Greenbrier hotel, White Sulphw 
Springs, W. Va. 


Oct. 20-22, Kansas Assn. of Insurance Agents,| 


annual, Baker hotel, Hutchinson. 


Oct. 20-22, Maryland Assn. of Insurance 
Agents, annual, Lord Baltimore hotel, Bal- 
timore. 

Oct. 20-23, National Assn. of Mutual Insur- 
ance Companies, annual, Jung hotel, New 
Orleans. 

Oct. 21-23, California Assn. of Insurance 
Agents, annual, Hotel del Coronado, San 
Diego 

Oct. 22, Conference of Mutual Casualaty Com- 
panies, Jung hotel, New Orleans. 

Oct. 22-23, Massachusetts Assn. of Insurance 
Agents, annual, Sheraton Plaza hotel, Bos- 
ton. 

Oct. 22-24, Wisconsin Assn. of Insurance 
Agents, Schroeder hotel, Milwaukee. 

Oct. 27-29, Illinois Assn. of Insurance Agents. 
annual, Pere Marquette hotel, Peoria. 

Oct. 27-29, Missouri Assn. of Insurance Agents, 
annual, President hotel, Kansas City, Mo. 
Oct. 28-30, Ohio Assn. of Insurance Agents, an- 

nual, Commodore Perry hotel, Toledo. 

Oct. 30, Connecticut Assn. of Insurance Agents, 
annual, Statler hotel, Hartford. 

Nov. 7, Insurance Federation of New York, an 
nual, Waldorf-Astoria hotel, New York City. 

Nov. 7-8, Michigan Assn. of Mutual Insurance 





Agents, annual, Statler hotel, Detroit. 


“May JI Mave A 
Word With You ae 


Did you notice 
the Ohio pro- 
duction figures 
published re- 
cently? Buck- 
eye Union 
maintained its 
position as top 
casualty stock 
writer in the 
state. We've 
held down that 
spot for sev- 
eral years, and we're darn proud 
of it. 





MR. JONES 


Of course, we have been operat- 
ing in Ohio ever since the company 
started, but even at that, we're only 
30 years old. 


Currently, we are striving to 
maintain our position in Ohio, but 
still increase production in other 
states — Michigan, Pennsylvania, 
West Virginia, Indiana, Kentucky, 
and in the very near future, Virginia, 
Maryland, Illinois and Missouri. 
We're going to increase, too. 


In Indiana, for instance, we now 
have three offices in the state. The 
branch office is in Indianapolis, and 
we have service offices in Fort 
Wayne and South Bend. As a result, 
we are in a position to serve agents 
in any part of the state. 


In Pennsylvania we have offices 
at each end of the state. In West 
Virginia, we're in Huntington and 
Charleston. In Michigan our branch 
is located in Grand Rapids, but we're 
moving into the Upper Peninsula 
soon, and also opening an office 
nearer Detroit. Michigan agents are 
serviced out of our Toledo office, 
too. 


If you're interested in progressive, 
forward-thinking capital stock com- 
panies that believe their service to 
agents must match the service agents 
provide their clients, you should in- 
vestigate the Buckeye Union Insur- 
ance Companies. 


We are convinced we move for- 
ward only as our agents progress, 
and we're going to town. Get in 
touch with our Agency Superintend- 
ent in the Home Office or our nearby 
branch office for all the details. 


F. E. Jones 


PRESIDENT 


BUCKEYE UNION | 
INSURANCE COMPANIES 


Fire— Casualty 
Columbus 16, Ohio 
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COMMENTS 


TRENDS 


OBSERVATIONS 





To match the rapid stride of modern 
American industry the insurance busi- 
ness must free itself of its long-held 
prejudices against change in estab- 
lished rating and underwriting prac- 
tices and give consideration to the 
particular needs of the buyer whose 
premiums support the industry, C. 
‘Henry Austin, manager of the insur- 
‘ance department of Standard Oil of In- 
diana, told International Insurance 
Conference at the University of Penn- 
sylvania. 

Mr. Austin said he shares the belief 
with many others that a private in- 
surance business which is truly risk- 
bearing, imaginative, competitive and 
profitable is essential to the economy. 
When the insurance industry properly 
interprets and satisfactorily meets the 
requirements of the business commun- 
ity it discharges its function properly, 
and both the business community and 
the insurance industry prosper. 

How are the buyer’s views of the 
|business shaped and influenced? 
| In many cases, particularly among 
smaller firms, management’s view is 
gained almost entirely from contacts 
with the broker or agent. The insur- 
‘ance business does not differ from 
other industries in this regard, except 
that the customer-salesman relation- 
ship is even more important to insur- 
ance than it is to most other busi- 
nesses. 

Today, everyone who has something 
to sell recognizes the importance of 
marketing—advertising, the  ultra- 
modern display, the helpful salesman, 
the motivation-tested package. Ulti- 
mately, however, the customer’s opin- 
ion of the product itself—whether or 
not it runs dependably, tastes good, 
eats well, or delivers better mileage, 
as the case may be. 

This is where insurance differs, for 
gotten the product is never called upon 
‘to perform its primary purpose. 

. . s 

Considerable attention has been fo- 
cused on multiple peril policies, um- 
brella coverage, immediate participa- 
tion guaranteed contracts, parasol cov- 
erage and similar motivation-tested 
phrases. As a result of the general use 
and injudicious interpretation of such 
comforting phrases, some buyers may 
|pve been lured into a feeling of false 
security. Some may have forgotten the 
painful lessons they learned with in- 
land marine policies—that “all risk” 
really means “all risk—except.” 

In purchasing certain multiple peril 
Policies, the buyer may be doing his 
company a disservice, particularly if 
the premium includes a loading for 
perils to which it is not exposed or 
perils which can be included only at a 
dollar trading disadvantage to the 
buyer. This ultimately will prove a 

isservice to the insurance business, 
because of indiscriminate purchase of 
these policies. 

Just as management finds it diffi- 
cult to understand and sympathize 
with some of the rating procedures 
used by life companies, it has trouble 

















Suggests Ways in Which the Business Can 
Improve Rating, Cover and Risk-Taking 


understanding the rating of many cas- 
ualty, fire and IM underwriters, he 
said. 

Conceding that a broad spread of 
experience is necessary to develop ad- 
equate and reasonable rates, and that 
public law 15 imposes certain respon- 
sibilities on the insurance business, 
Mr. Austin said the law was intenacu 
to encourage constructive competition, 
not restrict it. Too often the business 
gives the informed buyer the impres- 
sion that it is using the “non-discrim- 
inatory” portion of PL 15 and subse- 
quent state legislation to avoid im- 
provements in coverage or rating pro- 
cedures—improvements which the 
informed buyer knows are essential to 
the proper solution of his company’s 
problems. 

Instead of attempting to compete 
within the framework of existing leg- 
islation, certain groups of companies, 
through rating associations, give the 
appearance of presenting a united 
front to resist change, he declared. 

Mr. Austin thinks the insurance 
business may discover that PL 15, or 
bureau rules justified on the basis of 
that law, will not, in the expanding 
economy, always afford this protec- 
tion. Insurance commissioners are 
aware of their powers under PL 15 
and are equally well aware of what 
the results will be if this moratorium 
on federal control is lifted. 

a . o 

The accusation is often heard that 
insurers will not furnish a realistic 
premium quotation. This can be due 
to failure of the buyer to subject his 
own exposures to a realistic appraisal, 
to the occasional high quotation used 
to turn down a piece of business, or 
to other factors. The first extreme 
calls for more and better buyer edu- 
cation. If the buyer’s appraisal of his 
risk is unrealistic insurers should not 
hesitate to tell how so and why. 

However, if the risk does not fit the 
insurer’s underwriting philosophy or 
if for some other reason it does not 
wish to accept the risk, the insurer 
should make a frank declination. When 
an unrealistic quotation is compared 
with a competitor’s realistic quota- 
tion, the former company will prob- 
ably be foreclosed from future consid- 
eration by insured. 

But, he added, occasionally the un- 
derwriter is unduly optimistic or hopes 
that future rate increases will make 
up any first year deficit. This rating 
will, in the long run, result in a highly 
unfavorable opinion of the insurance 
industry, particularly in view of the 
consumer’s tendency to regard the ac- 
tion of one insurer as representative 
of the entire industry. 

Underwriters, it is said, do not at- 
tempt to consider each risk on its in- 
dividual merits, but tend to assign 
risks to arbitrary classifications. Ac- 
ceptance or declination depends not 
on the facts of the individual risk but 
upon how well it fits an existing class, 
as well as the underwriter’s opinion 
of that class. While a clerk, the insur- 


ance trainee hears that a certain ex- 
posure class is hazardous. When he 
becomes a junior underwriter, he may 
carry on in this belief. By the time he 
becomes an underwriter, the original 
hearsay may have progressed through 
belief to conviction. 

There are statements to the effect 
that the markup in the premium is 
too high. True, he said, this argu- 
ment too often is based on the erro- 
neous assumption that the difference 
between losses and premiums repre- 
sents “mark-up,” which is comparable 
to estimating a manufacturer’s mark- 
up on cost of raw materials only, ig- 
noring labor and overhead. 

However, commissions recently have 
been increased despite rising loss ra- 
tios, he observed. Corporate risk man- 
agers do not want their risks to be ac- 
quired by use of increased acquisition 
costs, and this refers to “entertain- 
ment” as well as commissions. 

- 7 . 

A final criticism is inherent in the 
opinion that American insurers are 
not risk organizations but dollar trad- 
ers. 

To the extent that insurers decline 
to underwrite a risk because it is not 
a member of a “homogeneous” class, 
a risk which cannot be apportioned 
among similarly exposed parties, the 
industry encourages the opinion that 
it is merely “trading dollars.” 

In this area Mr. Austin also placed 
the complaint that deductibles and ex- 
cess of loss contracts are used only 
for the advantage of the insurer. Many 
corporate insurance buyers believe 
that deductibles are not available 
where the full coverage rate would 
be so high that a sizeable portion of 
the consumer market would be elim- 
inated. Presumably also companies 
fear a more general use of deductibles 
would result in less premium, which 
in turn would result in agency prob- 
lems since lower premiums would 
mean lower commissions. 

For the most part, he thinks, the 
American insurance market offers de- 
ductibles only for its own convenience. 
When the use of a deductible pri- 
marily benefits the policyholder, cov- 
erage must be sought from a very 
limited American market or the for- 
eign market. 

Conceivably, Mr. Austin comment- 
ed, a risk manager confronted with 
many or all of these problems, who 
is familiar with the organization of 
corporations, and who has a working 
knowledge of applicable state and fed- 
eral insurance statutes, would be in 
a position to interest his company and 
others in the formation of an insurer. 
This company could make available 
coverages presently unavailable or 
available only at an economic disad- 
vantage. 

The American insurance business 
should not make it necessary for the 
consumer to take such a step, he 
warned. It should keep in mind that 
the successful completion of the in- 
surance transaction depends upon 
three parties—the consumer, the agent 
or broker as the distributor and the 
insurer as the supplier. Until the needs 
of all three are adequately met, there 
will be either unsatisfactory transac- 
tions or no transactions. 


Social Drinker Is 
Real Traffic Menace 


While both are a menace to the 
highways, the social drinker apparent- 
ly is a bigger safety threat than the 
habitual drunk. This is the consensus 
of opinions of state traffic safety of- 
ficials of 46 states and District of Co- 
lumbia as revealed in a report, The 
Drinking Driver, released by the Assn. 
of Casualty & Surety Companies. 

Thomas N. Boate, manager of the 
association’s accident prevention de- 
partment, pointed out that a “drunk” 
driver is somewhat protected by the 
symptoms of his conditions. Often he 
cannot even drive and when he does, 
drivers and pedestrians alike are quick 
to notice his driving and avoid him. 

But the driver who has had just 
enough alcohol in his system to release 
his inhibitions is the one “that forms 
a significant link in the causal chain 
of traffic accidents.” “Unfortunately,” 
the report says, “he acquires a ‘super- 
man complex’ at just the time when 
his physical and mental qualifications 
for driving have been seriously im- 
paired.” 

Mr. Boate described the 22-page re- 
port as the first effort ever made on 
a nationwide scale to determine the 
influence of alcohol on the traffic 
problem and its control. The informa- 
tion on which the report is based, he 
said, was compiled from the replies to 
a detailed questionnaire sent by the 
association to motor vehicle commis- 
sioners and chief enforcement officers 
of 48 states and District of Columbia. 

Mr. Boate recommended a _ public 
education campaign to achieve the ob- 
jective of total abstinence when be- 
hind-the-wheel. The campaign would 
make the public aware that even small 
amounts of alcohol seriously impairs 
driving ability, aim at enactment of 
uniform legislation authorizing state- 
wide use of chemical tests for intoxi- 
cation, seek uniform procedures for 
preparing drinking driver cases for 
court, try for more intense enforce- 
ment, and arouse better support in the 
courts. 





Boate Lauds Decision 
to ‘Play Down’ Speed 
in Auto Sales Promotion 


A “very substantial” reduction in 
traffic accidents may be brought about 
sooner than hoped for by a decision 
of Automobile Manufacturers Assn. to 
deemphasize speed and horsepower 
in advertising and other forms of new 
car promotion, according to Thomas 
N. Boate, accident prevention depart- 
ment manager of Assn. of Casualty & 
Surety Companies, who termed the 
decision “the most promising action 
that has occurred in the field of traffic 
safety in the last decade.” 

By its decision, Automobile Manu- 
facturers Assn. has given tremendous 
impetus to safe driver education, he 
said. Emphasizing safety and service 
as the most important values to look 
for in the cars of the future will go 
far toward convincing the great ma- 
jority of today’s drivers that speeding 
and recklessness behind the steering- 
wheel are wasteful of lives, time, and 
money. 
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Vital Advertising Role 
Theme at IAC Annual 


(CONTINUED FROM PAGE 1) 
score was the absence of many mem- 
ber advertising managers. 

Most of the sessions turned into 
seminars as speaker after speaker was 
deluged with questions from the floor. 


The direct mail session Tuesday 
morning was particularly provoking of 
questions. 


The climax of the meeting, as al- 
ways in recent years, came with the 
presentation of “Oscars” emblematic 
of over-all excellence in agency ad- 
vertising to the four insurance agents 
who did the best all around job of 
advertising in 1956. This year for the 
first time there were four Oscars. 
Eleven other agents who were out- 
standing in their respective use of a 
specific form of advertising were 
awarded ‘“Oscarettes.” The awards, 
presented at the conclusion of the an- 
nual awards banquet, were announced 
by J. Kenneth Cagney, advertising 
manager ef Hartford Fire and awards 
committee chairman. Edmund  V. 
Schenke, advertising manager, Royal- 
Globe, IAC president, made the pres- 
entations. 

Oscars went to J. E. Vincent, 
Franks-Vincent Co., Bryan, Tex. (Di- 
vision 4—over $250,000 premium vol- 
ume); Arthur W. Ruff, Arthur W. Ruff 
Agency Inc., Riverdale, Ill. (Division 
3—$100,000-$250,000); Tom Bartlett, 
Tom Bartlett agency, North Baltimore, 
(Division 2—$50,000-$100,000); and 
George Garner Jr., Grenada, Miss. 
(Division 1—under $50,000). Certainly 
the most popular winner was Mr. Bart- 
lett who received a _ spontaneous 
ovation. The applause which greeted 
Mr. Bartlett’s award was a heartfelt 
tribute to his “If at first you don’t suc- 
ceed” IAC competition spirit. He had 
been an entrant in each of the previous 
contests. 

Oscarettes for outstanding use of 
newspaper advertising were won by 
S. George Levi & Co. of Philadelphia 
(Division 4); Brown & Wehrell, Ho- 
hokus, N. J. (Division 3); de Hartog 
agency, Waupun Wis., (Division 2), 
and Wilson A. Brodericks agency, Wil- 
liamstown, Mass. (Division 1). 

Direct mail “Oscarettes” went to 
Latham-Stevens Co., Pa. (Division 4); 
John Roy Campbell Agency, Harrison, 
Ark. (Division 3); Rogers & Gray 
Agency, Orleans, Mass. (Division 2), 
and C. Walter Searle, Nutley, N. J. 
(Division 1). Mr. Searle was another 
popular winner he having been in the 
insurance business only slightly over 
one year. 

Best-in-radio “Oscarettes” were 
awarded to Stein-McMurray of Boise, 
Ida. (Division 4); Vincent’s Insur- 
ance Service Agency, Colorado 
Springs (Division 3), and to Russell 
S. Proctor Inc., Bloomington, Ill. (Di- 
vision 2). There were no entries in 
D-vision 1. 

The 1956 contest, according to Mr. 
Cagney, drew the largest number of 
entries in the five-year-old contest 
and competition was unusually keen. 
A number of entries which did not 
win Oscars or Oscarettes were so ex- 
cellent, Mr. Cagney added, that certif- 
icates of merit were awarded by the 
IAC for the first time. 

An innovation of this year’s con- 
vention was a special company award 
program. Charles K. Oaks Jr., Trav- 
elers, the man who almost single- 
handedly organized and _ pushed 
through this first company award pro- 
gram, said that it was designed to 
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accomplish two things: To give recog- 
ition to the efforts of company ad- 
vertising men and, more important, to 
ffer them an opportunity to compare 
irst-hand their best efforts. Top 
jiwards from 24 companies which sub- 
dnitted 97 entries in 14 categories 
twent to Royal-Globe and Mr. Schenke. 







in | With Alwin E. Bulau, Home, vice- 

resident, on a one-year leave of ab- 
I! sence and unable to follow the nor- 
. mal accession to the presidency, the 


task of Mr. Doty, nominating chair- 
jan, was somewhat complicated. To 



























1 his maintain some continuity the follow- 
jng slate of officers was proposed and 

ours lected: Mr. Schenke remains as pres- 
dent, Mr. Clement moves up to vice- 

the resident, the new secretary is J. K. 
agney, Hartford Fire. Elected to two- 

‘tual fyear terms on the executive com- 
ittee were Alfred E. Duncan Jr., Fire 

und ssociation, Mr. Oaks and John R. Ek- 
und, Phoenix. William J. O’Meara, 

ning etna Life, Thomas H. Sherlock, Fi- 
elity & Deposit, and William H. 

Hion. ackett, American of Newark, each 


ave one year to serve on the execu- 
ive committee. 

A highlight of the convention was 

he address of Edward P. Tait, of the 
ederal Trade Commission. This was 
r. Tait’s first formal address since 
ssuming his place on the commis- 
ion. 
Mr. Tait made it clear that he is 
friend of insurance. The strong 
anguage of his dissenting opinion in 
he North American Accident case (in 
hich the FTC ruled by a three-to- 
wo vote that it has jurisdiction over 
Msurance advertising in inter-state 
commerce) supports this belief. Com- 
missioner Tait read a portion of his 
dissent. 


He let it be known, however, that 
he regards the jurisdictional problem 
as less important by far than the 

ain problem—that insurance be ad- 
vertiond truthfully. Regardless of 
whether FTC jurisdiction lies in the 
policing of insurance advertising, the 
preater awareness of the require- 
ments for honest advertising in this 
field brought about by the actions 
bf the FTC is a healthy thing, he said. 
Ultimately, he believes, it will gen- 
prate greater public confidence in the 
value of insurance and in the integ- 
rity of the insurer. 

Commissioner Tait concluded by 
ppplauding the constructive efforts of 
the business in developing in a com- 
paratively short time the A&S policy 
ANCE from an academic experiment to a 
ORLD real social need. He is confident that 
— insurance is genuinely needed 
or protection of the individual and 
the family. “To this need can be add- 
td the intangible benefit of increased 
public confidence in the honesty of 
insurance advertising,” he continued. 
| “The storm over insurance in the 
past month has done much to clear 
fway the fog of suspicion. Both you 
ho advertise insurance and the pub- 
ic who needs it can welcome this 
tleaner atmosphere for doing busi- 
ess. Both will profit from the ex- 
perience.” 





Fa 


YORK 





In a talk which was one of the 
ost widely heralded of the entire 
eeting, David C. Gibson, vice presi- 
ent of the New York advertising 
irm of J. M. Mathes Inc., sounded 
he keynote for the program. Speak- 
ng Monday morning on “What Insur- 

Ance Advertising Is Supposed to Do,” 

r. Gibson minced no words in point- 

ENT mg out that some of the things in- 
£ susiness Kurance advertising is supposed to do 
ICIATES#t is not doing because up to now there 
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several important particulars of com- 
pany advertising. He spoke specifically 
of the responsibility of more thoroughly 
informing the public about all phases 
of insurance and its importance to 
them. He suggested a separate organi- 
zation charged solely with the responsi- 
bility of improving public understand- 
ing of the insurance business. 

What can insurance advertising do 
to mold favorably public opinion? 
First of all, it can let the public know 
about many of the services above and 
beyond policy contracts—traffic safe- 
ty, industrial safety, fire protection, 
arson protection, prevention of claim 
frauds,—which contribute to the physi- 
cal and economic security of every- 
one. Then, it is important that the 
public should know about insurance 
rates and how they are determined. 
Few members of the public know how 
rates are actually determined—that 
the public actually makes its own 
rates, based on experience. 

He deplored the fact, too, that the 
story of the local agent still hasn’t 
been told adequately. “The public has 
heard too much about rates, premium 
costs, high verdicts and not enough 
about the ridiculously low price it 
pays for the financial integrity of 
stock companies and for agency ser- 
vice,” he stated. 


The most electrifying portion of Mr. 
Gibson’s talk was presented in a ser- 
ies of charts which he used to illus- 
trate the dollar increase in premium 
volume of stock fire and casualty com- 
panies and mutual fire and casualty 
companies between 1936 and 1955 and 
the advertising expenditures of those 
same companies in the same period. 
His point was that there appears to 
be a clear-cut and necessary relation- 
ship between the increase in the dol- 
lar advertising volume of mutual 
companies (plus one direct writer)— 
until now it exceeds that of all stock 
companies—and the fact that the rate 
of increase in premium volume in his 
selected time period was almost 9 to 1 
for the mutuals against 5 to 1 for 
stocks. And the stock company share 
of the business slipped from 81% in 
1936 to 73% in 1955, while the compe- 


tition’s share, conversely, increased 
from 19% to 27%. 
Following Mr. Gibson’s talk, a 


three-man panel with T. Ramsey 
Taylor, U.S.F.&G., as moderator and 
including Mr. Cagney and Mr. Sher- 
lock, tackled the intriguing problem 
of just what the insurance advertis- 
ing manager is supposed to do. Mr. 
Taylor kicked things off by presenting 
the results of a somewhat informal 
survey which his panel had undertak- 
en. He had prepared a questionnaire 
designed to find out how many people 
are working in advertising depart- 
ments, what kind of title is given to 
the man in charge, etc., but, most im- 
portant, which responsibilities fell on 
the advertising department. 

The number and range of these du- 
ties was imposing—staggering really. 
It seems that company advertising 
men are charged with tasks as diver- 
sified as preparing newspaper ads and 
sales conventions, writing TV scripts 
and dividend inserts, preparing house 
organs for agents and writing speech- 
es for company executive officers, 
“humanizing” reports and handling 
educational programs. The list went 
on and on. 

A facet of Mr. Taylor’s survey 
which excited some interest was a 
question asking how the advertising 
function may be improved. Answers 
were surprisingly unvaried. There 

(CONTINUED ON NEXT PAGE 
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were requests for larger budgets, more 
freedom from extraneous details, more 
freedom in media and theme, and lar- 
ger staffs. 

Mr. Cagney interpreted the survey 
to indicate that advertising managers 
want to be a more “active” part of 
the administrative team, that they 
want to be part of the planning board, 
so to speak. He felt that advertising 
managers should take more of an ac- 
tive voice in determining policy, but 
that lack of time—as evidenced by the 
myriad duties of the advertising de- 
partment brought out in the survey— 


seems to stymie this urge for more 
participation. 

Mr. Sherlock, taking a somewhat 
different tack, stated that the in- 


creased competition of recent years 
presented both a challenge and an op- 
portunity to advertising men. The 
company advertising man has a chance 
to demonstrate what he can do—a 
chance to “put out,” as it were. He 
then delineated some of the charac- 
teristics of the “professional” adver- 
tising man. 

In answer to a question, “How do 
you as an advertising manager free 
yourself of details ... get them off 
your back?” Mr. Cagney suggested 
that IAC select as a project for the 
future the creation of a technical 
workshop for advertising department 
personnel to improve the quality of 
advertising personnel, thus enabling 
top men in the advertising depart- 
ment to concern themselves with less 
mundane chores. 

Echoing somewhat Mr. Gibson’s 
earlier remarks, Kermit Schweithelm, 
advertising officer of Chase Manhat- 
tan Bank, described the role of ad- 
vertising as a sales tool in a service 
business—particularly as it applied to 
the banking business, somewhat more 
generally as it could be applied to the 
insurance business. 

Mr. Schweithelm stated unequivo- 
cally that his business has learned 
that advertising pays. Since 1946, he 
said, bank advertising expenditures 
rose from $20 million to an estimated 
expenditure in 1957 of more than $100 
million. Using, in addition to banking 
firms, organizations such as the New 
York Stock Exchange and the Ethyl 
Corp. as examples of what can be 
done to educate and sell the public 
via advertising, he stated that brand 
mame acceptance and preference can 
be built for any business, whether it 
sells products or services, provided the 
products or services are of good qual- 
ity and meet the public’s needs or de- 
sires. 

To accomplish this, he said, man- 
agement must be progressive to the 
point where it recognizes and accepts 
the merits and potentialities of a 
sound and continuing advertising pro- 
gram. Secondly, there must be a will- 
ingness on management’s part to in- 
vest and have faith in advertising as 
an accepted tool of business. 

Mr. Schweithelm admitted it is dif- 
ficult to measure results from insti- 
tutional-public relations and general 
service advertising. However, he went 
on, “we know that our various cam- 
paigns have established and broadened 
our corporate image. As a result of 
independent surveys, we are aware 
that the Chase Manhattan Bank is 
considered a leader in the banking 
field. And let’s not fool ourselves. The 
public likes to do business with the 
leader in any field.” 

Mr. Schweithelm closed with the re- 
velation that he had conducted a per- 
sonal survey to determine how well 
the public knew fire and casualty in- 
surance companies. He queried a rep- 


Co. another of the non-insurance men 
on the program, presented two case 
histories from within his organization 
of how new products are marketed. 


specific 
good reasons for being as well at- 
tended as it was. First of all, there 
was much interest in the panel theme. 
An equally cogent reason, however, 


resentative group of 270 men with 
this 
your records, will you name the com- 
panies with which you have: fire in- 
surance, life insurance, automobile in- 
surance?” Out of a total of 270 ques- 
tionnaires distributed, 212 were re- 
turned, a response of 79%. One hun- 
dred seventy-eight named their life 
insurance company, 72 their automo- 
bile insurance company, and 60 their 
fire insurance company. He concluded 
that 


question: “Without consulting 


additional advertising in the 


right places could be very effective ‘| 
for companies in the fire and casualty | 
d 
{ 


field. 
Crawford Pollock, product mar- 
keting manager of Campbell Soup 


The panel discussion of advertising) 
insurance had at least two 


was the panel moderator, Miss Natalie 
Fisher, Employers Liability, the pret- 
tiest advertising manager anywhere 
near Spring Lake. The other panelists 
were Mr. Duncan, Mr. O’Meara and 
Mr. Eklund. 

Mr. Duncan got directly to a major 
project with the production depart- 
ments of most insurance companies 
—homeowners business and how each 
company can get its share of such bus- 
iness. At Fire Association, he said, the 
production department teamed ur 
with the advertising department anc 
the company’s advertising agency tc 
prepare “blitz” mail campaigns. Fou 
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separate mailings, spaced three days 
apart, followed by a phone call for an 
appointment was selected as being 
most efficient. The first mailing was 
a letter, followed in three days by an 
812 x 11 inch 4-page folder. Next came 
an over-sized post-card and finally the 
second letter asking for an appoint- 
ment. A blotter was optionally includ- 
ed. 

Before helping an agent with a 
“blitz” campaign, Fire Association re- 
quires the agent to supply a list of 
good prospects. He must also furnish 
samples of his letterhead on which 
the letters are reproduced. 

Of course, Mr. Duncan pointed out, 
there are some problems in these 
“blitzes.” His most difficult tasks 
were: (1) to get the agent to supply 
a real list of prospects; (2) to get the 
agent to telephone for an appointment 
within three days of the last mailing, 
and (3) to cut his list to a reasonable 
size. 

He cited several success stories. One 
agent with a prospect list of 26 names 
made 9 appointments, sold 7 policies 
with 9 additional appointments to still 
be followed up. Another agent with 27 
names, made 15 appointments, sold 
13, was refused only once, and one 
may still be sold. 

Circulars and letters will not sell 
themselves, he pointed out. The sel- 
ection of prospects is vital. Keep the 
list workable, make appointments and 
keep appointments, he concluded. 

Mr. Eklund discussed the merchan- 
dising kits his company has available. 
He presented one on homeowners for 
inspection. He went into some detail 
on the development of such kits. 

Mr. O’Meara believes that the real 
problem in advertising specific cover- 
age lies in trying to arouse the agent’s 
enthusiasm, to catch his interest. Us- 
ing the television business in a hum- 


/ orous way, he described some of the 


difficulties inherent in creating en- 
thusiasm. Miss Fisher suggested that 
it might be worth the time to investi- 
gate the cost of closed circuit televis- 
ion for presenting new coverages to 
At least, she thought, this 


C. K. Oaks of Travelers described 
the functions of a recently created fa- 
cility of his company: The agents ad- 
visory service. Since its beginning two 
years ago, Mr. Oaks said, this agency 
has provided professional guidance 
and assistance in the preparation and 
planning of the local advertising and 


_ the public relations of more than 2,000 


agents. Agents advisory service is, in 
effect, an advertising agency with 
wide spread operations and hundreds 
of accounts, he said. 

He described a large agency in Mil- 
waukee purchased by several indus- 
trious young agents. They set up a 
sales goal which called for a $150,000 
increase in premium income in two 
years. Their next step was to weigh 
the local advertising rates, the mar- 
ket, and other factors and then deter- 
mine how much money they needed 
to spend on advertising to reach this 
goal. The result was an advertising 
appropriation that exceeded 12% of 
their premium income. Although this 
is substantially higher than the aver- 
age budget for comparable agencies, 
Mr. Oaks thought the large appropri- 
ation was justified because of the am- 
bitious sales goal. He pointed out, 
however, that there are many good 
examples portraying the other ex- 
treme. The point to remember, he 


| Said, is that every agency has its own 


unique advertising problems and the 
function of any agents advisory ser- 
vice is to help the agency solve its 


XUN 


own peculiar advertising problems. 

From the host of questions which 
greeted Mr. Oaks at the conclusion of 
his talk it appeared that at least one 
or two more companies are entertain- 
ing ideas for similar services. 

The best testimonial to the excel- 
lence of the discussion of direct mail 
advertising by H. C. Henderson, man- 
ager direct mail division, McGraw- 
Hill Publishing Co., was the full 35 
minutes of searching questions which 
followed it. Mr. Henderson touched 
upon just about every phase of direct 
mail advertising and there seemed to 
be questions about each of the 
items he touched. He had sagely an- 
ticipated his audience, for early in his 
remarks he had observed that no mat- 
ter how long a person takes in talking 
about direct mail, it is impossible to 
answer all of the questions in all of 
the minds of those present. 





Mr. Henderson believes that direct 
mail can be designed to successfully 
accomplish many purposes. In fact, 
there is a list of 49 different ways 
to use direct mail. Among these is its 
use as an advertising tool to help 
salesmen sell, and, after all, he said, 
advertising is designed to aid direct- 
ly or indirectly in the sale of products 
or services. Pointing to the flexibility 
and selection of direct mail, he listed 
ten different and distinct functions 
which direct mail can be expected to 
perform. Unfortunately, he went on, it 
is surprising how little thought goes 
into many direct mail programs. Lack 
of thought he calls the first mistake in 
the proper use of direct mail. “Every 
direct mail program should receive the 
same amount of time and effort as any 
other form of advertising—whether it 
be space, billboard, radio, TV, or any of 


DIRECTORY OF RESPONSIBLE 


the many other forms.” Mr. Hender- 

son stated that there are many rules 

for successful direct mail, but there 

are perhaps three that are the most 

important. He put them this way: 
. . . 

1. Decide on the purpose of 
mailing. 

2. Have expert advice on the pre- 
paration and the scheduling. 

3. Develop a good package. 

“The main purpose of any mailing 
is to get the envelope open and the 
message read. To do this in today’s 
competition for time and money, it 
must have an attractive appearance; 
it must have an easy, friendly, fast- 
reading message that points out ben- 
efits. 

Mr. Henderson believes that the 
charge that only a very small per- 
centage of people read direct mail is 

(CONTINUED ON PAGE 24) 
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KEY WEST 
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LIVINGSTONE 
ADJUSTMENT SERVICE 


619 E. Capitol Ave., Springfield, Illinois 
Branch Offices: Decatur - Mattoon 
Mt. Vernon - Belleville - Quincy 
Covering Central and Southern IIlinois 
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THOMAS D. GEMERCHAK 


Insurance Adjusters 


All Lines 
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CHICAGO SUBURBAN 
CLAIMS SERVICE 


Adjusters 
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312 North 5th Street Las Vegas, Nev. 
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ASSOCIATED CLAIM SERVICE, INC. 
John S. Tasch, President 
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Insurers only 
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WORK means SERVICE 


Ralph A. Work, 
General Adjuster for the Companies 
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1000 American pies, Dayton 
Tel: Off. MI. 8307 


Res a oe 5719 & YO. 1767 
Kisling, Mer. 
—. gt and Ad- 
justment of all Types of Claims 
for Insurance Companies. 
Branch Office, 815 First Natl. 
Bank ae Speen Ohio. 
Tel. FA. 5-4522. 


OKLAHOMA 
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R. L. etog AND COMPANY 
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D. J. SCOTT & SON 
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FIRE & LINES 
25 Years Experience 24 Hour Service 
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The Philadelphia Story 


The tumult and cacaphony which 
the filed-for fire rate increase has en- 
countered in Philadelphia may be a 
foretaste of what the fire business is 
in for as it attempts to get enough 
money to pay the losses which cost a 
neat $120 million in 1956 and show 
few if any signs of abating. 

Middle Department Assn. of Fire 
Underwriters filed for rate increases 
in several classifications but the major 
one was for 20% on dwelling classes. 
City officials immediately started ex- 
ploding in all directions. They are de- 
manding a full scale investigation of 
the practices and policies surrounding 
fire insurance in Philadelphia—and 
the state. A deputy city solicitor as- 
serted at a hearing that the rate in- 
crease should be disapproved by Com- 
missioner Smith because no credible 
figures have been submitted on earned 
premiums, current losses, expenses 
and profits. He asked for an investiga- 
tion of the rating law of 1947, to elim- 
inate “the secrecy which presently 
surrounds rate changes. Such back- 
door dealings are unfair to the public 
and unwarranted. No other state reg- 
ulated industry receives such favorite 
treatment and neither should the fire 
insurance industry.” He asked for no- 
tice to the public in advance plus time 
in which investigation and _ public 
hearings can be held. 

He said the inquiry into fire insur- 
ance practices should include such 
matters as excessive overhead expen- 
ses, cost factors including the costs of 
getting new business and writing pol- 
icies, allocation of costs between dif- 
ferent forms of insurance and between 
different states and zones within a 
state, the extent to which prepaid 
premiums are invested, the extent to 
which earnings of such investments 
should be included in underwriting in- 
come and reductions in rates in clas- 
sifications where proper. 

He noted that whenever a railroad, 
taxi company, telephone company or 
other utility applies for higher rates, 
the information becomes public auto- 
matically. 

Philip Sterling, counsel of the insur- 
ers, said the provision for keeping 
such filings confidential until ap- 
proved or disapproved prevents can- 
cellation and rewriting to avoid the 
rate increase. He asserted that the ac- 
curacy and credibility of the informa- 
tion supporting the filing was unim- 
peached and uncontroverted. The fig- 
ures used were from National Board 
and its classified experience stood un- 
impeached and uncontroverted. Na- 
tional Board is the accepted statistical 
agency and its method of conversion 
of basic material into rating factors 
conforms with generally accepted 
practice and standards. 

All of this, plus much more, has 
made front page news in Philadelphia 
for weeks. It is not surprising that 
Thornley B. Wood, president of Insur- 
ance Agents & Brokers Assn. of Phil- 
adelphia & Suburbs, takes a look at 
the situation in the association’s bulle- 
tin. The rate increase “so sorely need- 


ed by the companies has become a 
political football.” Mr. Wood empha- 
sizes that the mayor magnifies the 
$8 million five year increase, which 
turns out to be $1.60 on the average 
home. 

Mr. Wood thinks the companies did 
not publicize in advance the minor 
dollar effect on the average insured— 
two cents per $100 or 20 cents per 
$1,000 of insurance, or emphasize the 
millions on losses which have made 
the increase (first in 13 years) neces- 
sary. He suggests a liaison group of 
his association to counsel with the 
companies in the area of public rela- 
tions in advance of any major change 
in policy, procedure or even rates. 
Such a committee would have saved 
“the debacle we are now witnessing.” 

We think rating bureaus as a whole 
do a good job. If they did not exist, 
someone would have to invent them. 
In addition, the companies have been 
patient, much too patient, in face of 
rising costs and losses, to demand and 
get the money they need to provide an 
essential and extremely important 
service to the public. 

However, the Philadelphia experi- 
ence does serve to emphasize that it 
requires a lot of public relations effort 
to create an atmosphere. favorable to 
a fair and reasonably prompt decision 
on rate filings. It is essential that fire 
rating bureaus and insurers keep in 
mind constantly, the facts, statistics 
and trends with which they work 
every day and which are so convinc- 
ing to them appear to the public in 
the form of an abbreviated rate filing 
and produce a considerable shock. Part 
of the shock is due to surprise, to a 
lack of pre-conditioning. Elements 
that go into the filing are unfamiliar to 
the public, and the bare bones of the 
rate filing give the public no clue to 
them, let alone a reasonable thorough 
understanding. 

The fire rating bureaus do not make 
frequent rate changes. They seldom 
appear at insurance departments or in 
the public eye. In automobile, where 
the companies and rating bureaus go 
to the departments almost every year 
for rate adjustments (in recent years 
upward) the same difficulties do not 
arise. Partly this is because they pre- 
condition the public and the insurance 
departments quite thoroughly. They 
broadcast far and wide the reasons for 
rising claim and business costs. Con- 
sequently, their problems are not so in- 
tense. 

The Philadelphia story in other 
Ways points up the need of public ed- 
ucation by the fire business. The 
identification of fire insurers with 
railroads, taxi operators, telephone 
companies, and utilities, must have 
startled seasoned fire insurance men. 
Of course, the industries and business- 
es mentioned are monopolies, or, in 
the case of the taxi company, have 
their business controlled in order to 
measure and limit competition. The 
fire insurance business is not a mo- 
nopoly. It is highly competitive, one of 
the most competitive in the country. 


But the fact that a city official leaps 
to this kind of erroneous characteriza- 
tion of the fire business clearly shows 
the need of a good deal more public 
education than the fire business has 
provided. 

The reaction of city officials in Phil- 
adelphia also strongly suggests that 
the fire business is going to have to 
be ready to defend acquisition costs, 
the system of classification of risks, 
and the separation of investment earn- 
ings from the underwriting operation. 

However, what needs to be done 
needs doing promptly. Time is not left 
to be leisurely. Losses have not dimin- 
ished, in many companies they have 
increased this year over last, and the 
business simply has to get the dollars 
required to keep it solvent.—K.O.F. 


PERSONALS 


Ernest F. Wagner, who completed 40 
years with Phoenix of Hartford group 








July 2, was honored at a luncheon at | 
San Francisco Commercial club. He | 
joined the group in 1917 as a clerk in | 


the fire claims department, later be- 
came a fire underwriter, and subse- 
quently was appointed a special agent 


in four eastern states and Washington, | 


D. C. In 1941 he was named agency 
supervisor at San Francisco, was pro- 
moted to assistant manager, then resi- 
dent secretary, and in 1946 was elect- 
ed secretary. 


Kenneth T. Cookingham, fire loss di- 
vision secretary of Aetna Casualty, has 
retired. With the company for 32 years, 
he entered the business in 1917. 


H. W. Griffin, assistant manager of 
the New England supervisory office of 
Commercial Union-Ocean in Boston, 
has retired. He had been with the group 
since 1923. 


James M. Gillet, vice-president, and 
Nellas C. Black, statistician, of Mary- 
land Casualty, have retired. Both had 








been with the company 54 years. Mr. — 


Gillett was vice-president in charge of 
liability and compensation. He joined 


the company as a file clerk in 1903, the | 


same year Mr. Black became an office 
boy in the auditing department. 


Walter L. Hays, founder and pres- 
ident of America Fire & Casualty 
of Orlando, Fla., was guest speaker at 
a celebration held in Shoals, Martin 
county, Ind., marking the 100th anni- 
versary of the completion of the east 
to west railroad which later became the 
Baltimore & Ohio. The east and west 
tracks met at Shoals in 1857. Mr. Hays 
is a native of Martin county. 





New Handbook of Md., 
Del., D. C. Is Published 


A new, up-to-date Underwriters’ 
bandboeck of Maryland, Delaware 
and the District of Columbia has 
just been published by the National 
Underwriter Company. It provides 
complete information on the agen- 
cies, companies, field men, general 
agents, groups and other organ- 
izations affiliated with insurance 
throughout these two states and the 
District. Copies may be obtained 
from the National Underwriter 
Company at 420 East Fourth street, 
Cincinnati 2, Ohio. Price $12.50 each. 
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DEATHS 


AUGUST TORPE JR., 82, metro- 
politan supervising agent at Chicago, 
died. Entering in- 
surance in 1890, he 
was a special agent 
for the old Rock- 
ford Ins. Co. and 
for American 
when it bought 
that company. He 
became Cook 
county manager 
for American in 
1903 and later for 
Security. He 
founded his agency 
in 1904 and in 1913 
‘pecame one of the first tenants of the 
‘Insurance Exchange building in Chi- 
cago, where he had been since. Active 
in insurance organizations, Mr. Torpe 
was president of the Chicago Board in 
1927 and 1928 and was a member of the 
board’s fire insurance patrol committee. 


NEIL FRAVEL, 76, who headed his 
jown agency at Cleveland since 1923, 
idied. He was a member of Cleveland 
board and Ohio Society of New York. 


HENRY GUTHUNZ, 63, chairman 
of Anchor Casualty and Queen City, 
‘died. He joined Anchor Casualty as 
agency superintendent in 1930 after 
several years’ local agency experience 
in St. Paul, and was elected secretary 
in 1933. He was named executive 
vice-president in 1940 and president in 
1946, and became chairman in 1954. 


JAMES TANNER, 82, senior part- 
ner in Tanner, James & Colwell Co. 
agency of Erie, Pa., died there. Founder 
of his own agency, he had recently 
merged it with two others to become 
Tanner, James & Colwell. 


HARVEY N. SHROYER, 61, retired 
vice-president of the old Coal Oper- 
ators Casualty, died in Latrobe hospi- 
tal in Latrobe, Pa. 


JOHN S. HAGER, 86, retired opera- 
tor of the S. P. Hager agency at Ash- 
land, Ky., established by his late fath- 
er, died. He entered insurance in 1886. 


HARRY C. SMITH JR., 67, retired 
/vice-president and agency supervisor 
‘of Employers Casualty of Dallas, died 
after a long illness. He retired in 1954 
after 24 years with the company, 
‘starting as a salesman soon after Em- 
ployers Casualty was organized. He 
became vice-president in charge of 
agencies in 1936. 


W. HOWARD RILEY, 
agent of Albion, Mich., died. 


HARRY F. GROSS, 83, chairman of 
Iowa Mutual Tornado and one of the 
veteran mutual executives of Iowa, 
died of a heart ailment. He was a past 
president of both the National Assn. 
of Mutual Insurance Companies and 








August Torpe Jr. 
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the state association. He became secre- 
tary of Iowa Mutual Tornado in 1918 
and has been board chairman since 
1945. He was also a director of Nation- 
al Life of Des Moines, National 
Travelers Casualty, and an organizer 
and director of Allied Mutual Casual- 
ty. He is survived by a son, Harry L., 
who is secretary of Iowa Mutual Tor- 
nado and of Iowa Assn. of Mutual In- 
surance Companies. 


M. NOLAN, 73, an adjuster for 
the Kansas City legal department since 
1943 and before that for 30 years head 
of Nolan Adjustment Co. at Kansas 
City, died after an illness of several 
months. 


CHARLES E. MORRISON, 79, re- 
tired general manager of Utilities Mu- 
tual, died at his home in Philadelphia. 
He retired in 1948 after 30 years with 
the company. 


ROBERT G. HAILE JR., 53, treas- 
urer and a partner of Ruffner Payne 
agency of Charleston, W. Va., died 
there. 


A. R. DAVIDSON, JR., 46, manager 
of the marine department of C. R. 
Black Jr. Corp., New York brokerage 
firm, died at Mountainside hospital, 
Montclair, N.J. 


NORMAN C. HORNER, 65, partner 
in the Philadelphia agency of Hutch- 
inson, Rivinus & Co., died there. 


C. H. VERSCHOYLE, 77, an agent 
at Dallas from 1909 to 1945, died. He 
was with Aetna Casualty from 1905 to 
1909 as an adjuster. 


J. R. SURBAUGH, 69, Charleston, 
W. Va., agent, died following a heart 
attack there. 








Western Loss Assn. 


Hears Crime Speaker 


Western Loss Assn. at the June 
meeting heard James C. Leaton, presi- 
dent of the Chicago crime commission, 
discuss that organization’s relations to 
the insurance business, especially in 
loss and claim matters. Lloyd W. Mc- 
Nally and M. Bandi of Underwriters 
Salvage Co. conducted a tour of their 
company’s Chicago salvaging facilities 
for members of the association. 

Plans were made at the meeting for 
the annual convention and seminar to 
be held this fall at Lake Lawn Lodge, 
Delavan, Wis. 


Federal Mutual Elects 
Osborn, Platt, Rudgers 


Federal Mutual of the Kemper group 
has elected T. L. Osborn Jr. resident 
vice-president at Chicago, Blaine Platt 
resident secretary at the eastern head- 
quarters at Summit, N. J., and Max- 
well D. Rudgers resident secretary at 
San Francisco. They are also officers 
of other companies in the group. 





Bowen N. Y. Group Travel 
Head of American Casualty 


American Casualty has appointed 
Thomas W. Bowen group travel divi- 
sion manager in the New York branch. 
He will assist metropolitan New York 
agents, producers and brokers in de- 
veloping and servicing the company’s 
rapidly expanding group travel busi- 
ness. 





McElveen Has Two Changes 

James E. Chaddock has been ap- 
pointed manager of the Daytona Beach 
office of Thomas M. McElveen Co., ad- 
justers with home offices at Miami. 
He has been with General Adjustment 
Bureau at New Castle, Pa. 

Cc. A. Davies has replaced Harry 
Tressler as manager at Tampa. He has 
been with Graybill & Neblett adjust- 
ing company there. 


International Assn. 
of Insurance Counsel 
Opens 3-Day Parley 


International Assn. of Insurance 
Counsel opened its three-day annual 
meeting this week at the Chalfonte- 
Haddon Hall in Atlantic City, NJ. 

Featured on the program is an ad- 
dress by Robert J. Farley, dean of the 
University of Mississippi school of 
law, and an open forum on “Medico- 
legal Jurisprudence.” Kraft W. Eid- 
man, Houston attorney, and Jesse W. 
Benton Jr., attorney of Chubb & Son, 
are chairman and vice-chairman, re- 
spectively. 

Also on the program is David B. 
Altman, M.D., _ president-elect of 
American Medical Assn., who is 
speaking on the “Professional Rela- 
tionship Between Doctors and Law- 
yers.” A film, “The Medical Witness,” 
produced by American Bar Assn. and 


American Medical Assn., is being 
shown. 
Mr. Eidman and Mr. Benton will 


conduct an open forum on “Should 
Jury Trials Be Abandoned in Negli- 
gence Cases?” Clarence R. Runals, Ni- 
agara Falls attorney, will speak on 
“The Abolition of Jury Trials,” and 
Prof. Harry Kalven Jr., University of 
Chicago, will discuss “The Jury Proj- 
ect.” 

Guest speaker July 6 will be Gill 
Robb Wilson, editor and publisher of 
Flying magazine, whose topic will be 
“Airconcept.” 

A post-meeting conference of the 
executive committee will conclude the 
meeting Saturday afternoon. 





Rietan-Lerdahl & Co. agency of Madison, 
Wis., has moved its offices to 448 West Wash- 
ington avenue. 


Neely Will Speak 
at W. Va. Assn. 
Annual in August 


West Virginia Assn. of Insurance 
Agents has completed preparations for 
its annual meeting Aug. 11-13 at the 
Greenbrier. Hotel in White Sulphur 
Springs. 

Harold E. Neely, newly appointed 
to succeed Louie Miller Jr. as West 
Virginia commissioner of insurance, 
will be among those speaking at the 
meeting. 

At the Monday and Tuesday ses- 
sions, A. H. Criddle, executive vice- 
president of Ostheimer & Walsh of 
Philadelphia, will discuss “Account 
Selling;” R. Newell Lusby, vic®-pres- 
ident of America Fore, will speak on 
compulsory automobile liability insur- 
ance, and Robert T. Foote, special 
representative of Hartford Fire in 
Chicago, will discuss package policies. 

The current National Assn. of In- 
surance Agents countrywide advertis- 
ing program will be discussed by Por- 
ter Ellis of Dallas, NAIA executive 
ccmmittee member. 

The meeting will include a banquet, 
golf tournament, ladies coffee hour, 
and door prizes. 

C. T. McHenry, Charleston, 
charge of advance registrations. 


is in 





$7 Million Contract in California 


Fidelity & Deposit Co. is surety on 
a contract awarded Guy F. Atkinson 
Co. by public utility district 1, Cow- 
litz county, Wash., for construction of 
the power house, 3% miles of power 
canal and associated structures for 
Swift hydroelectric project +2 on the 
Lewis river. 
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Minn. Fire Underwriters 
Elect McCord President 


Minnesota Fire Underwriters Assn. 
has elected Bernard G. McCord, Agri- 
cultural, president; 
George C. Max- 
well, Fireman’s 
Fund, vice-presi- 
dent and director 
of public relations, 
and Glen W. 
Schodde, Baumann 
& Gordon, Minne- 
apolis_ general 
agency, secretary- 
treasurer and edi- 
tor of the associa- 
tion’s monthly 
magazine. Aylmer 
R. Barnum, Fireman’s Fund; Walter G. 
Friedl, London & Lancashire; Leonard 
Hagen, Providence Washington; Dale 
D. McFeters, Phoenix of Hartford, and 
Paul A. Thomas, Hanover, were named 
to the executive committee. 

George C. Maxwell, branch manager 
for Fireman’s Fund group, has been 
awarded Minnesota Fire Underwriters 
Assn.’s plaque naming him the out- 
standing Minnesota field man for 1957. 
The presentation was made by State 
Agent Walter W. Ayrault, North Brit- 
ish, at the summer meeting. 





Bernard G. McCord 





Four Field Changes for 


London & Lancashire 


London & Lancashire group has ap- 
pointed Albert S. Friedl state agent 
in Wisconsin to succeed Bertram F. 
Lutz, who has retired. Arthur G. 
Gehrke, who has been in the Illinois 
field, has been transferred to Wiscon- 
sin as special agent to assist Mr. 
Friedl, and William W. Weatherston 
has been named state agent in Illinois. 

Mr. Lutz joined the company in 
1919 and has been field representative 
in Wisconsin almost continuously ever 
since. Mr. Friedl has been associated 
with Mr. Lutz as special agent in 
Wisconsin for 10 years. Mr. Weather- 
ston has been superintendent of the 
inland marine department and will 
maintain headquarters in Chicago. 


Steel City Blue Goose 
Names F. L. Meyers MLG 


Frank L. Meyers, Camden Fire, has 
been elected most loyal gander of 
Steel City (Pittsburgh) Blue Goose. 

Other officers are: George A. Ste- 
vens, Factory Insurance Association, 
supervisor; Carroll E. James, St. Paul 
F.&M., custodian; John J. Donovan, 
General Adjustment Bureau, guardi- 
an; Robert W. Snyder, London As- 
surance, keeper, and Donald F. Mc- 
Intosh, Marsh & McLennan, wielder. 

Mr. Meyers was appointed delegate 
to the Grand Nest at New Orleans in 
August. 


Phoenix of Hartford 
Names Blake in Wyo. 


Phoenix of Hartford group has pro- 
moted John B. Blake to state agent in 
the Wyoming field. He will make his 
headquarters in Casper. 

Mr. Blake joined the group in 1950. 
He was appointed a special agent and 
transferred to Colorado in 1953. He 
transferred to Wyoming in 1954. 


Elect R. B. Clune MLG 


of Empire State Pond 


Empire State pond of Blue Goose 
has elected Robert B. Clune, Spring- 
field F.&M., MLG; Matthew Donner, 
Atlantic Mutual, supervisor; Joseph 
McShane, George H. Reuter & Asso- 








Pierce Goold, New York Fire Insur- 
ance Rating Organization, keeper, and 
William Clancy, Atlantic Mutual, 
wielder. Mr. Clune and PMLG Daniel 
McCarthy will attend the Grand Nest 
at New Orleans in August. 


Ind. Field Men, Fire 
Prevention Assns. Elect 


Indiana Fire Underwriters Assn. 
has elected John M. Coughlin, Royal- 
Globe group, president to succeed 
Jesse Miller, Ohio Farmers. Also elect- 
ed at the annual meeting were: Terry 
Carpenter, Travelers, vice-president; 
Mary Lou Hagen secretary (reelected), 
and Fred G. Kent, Home; John V. 
Kirby, Employers Liability, and Ed- 
ward W. Melsh, Sun Office, executive 
committeemen. Jean C. Hiestand, 
president of Ohio Farmers, spoke on 
“Trends in Our Business” at the meet- 
ing, which was attended by 120 field 
men and wives. 

Indiana Fire Prevention’ Assn., 
meeting just prior to the IFUA meet- 
ing, elected Edward A. Foisey, Amer- 
ican Auto, president, to succeed Paul 
N. Catherman, Boston. Other new of- 
ficers are: K. G. Miller, Continental 
of N. Y., vice president; Warren R. 
Bess, Providence-Washington, secre- 
tary-treasurer, and John V. Kirby, 
Employers Liability, assistant secre- 
tary-treasurer. 








Scottish Union Names 
Neb. General Agent, 
Reassigns State Agents 


Scottish Union has appointed Gor- 
don Beals of Omaha Nebraska general 
agent of the group and assigned the 
territory of Minnesota, North Dakota 
and Iowa, except the eastern Iowa 
river towns, to State Agents Edwood 
G. Harper and Richard E. Anderson. 
They make their headquarters in Min- 
neapolis. 





Blancher Ill. Special 
Agent of Fire Association 


Harry J. Blancher has joined Fire 
Association as special agent in northern 
Illinois. He was with Illinois Inspec- 
tion Bureau from 1951 to 1956 and 
since that time has been with Under- 
writers Service Assn. He will establish 
field headquarters in the general area 
of LaSalle-Peru but will temporarily 
be located at Chicago. 


Great American Makes 
Kansas, Denver Changes 


Charles G. Carothers, special agent 
at Denver, has been promoted to state 
agent for western Kansas for Great 
American. Succeeding Mr. Carothers 
at Denver will be William G. Skul. 
Mr. Skul has been in insurance since 
1932 and was with Great American 
Indemnity in Denver for three years 
after World War II. More recently he 
has had his own agency in Denver. 








National Fire Appoints 
R. W. Reed to Il. Field 


National Fire has appointed R. W. 
Reed special agent in central and 
southern Illinois, with headquarters in 
Springfield. He has been with Illinois 
Inspection Bureau. 





General Accident Names 
Gilson, Burgy in Ind. 


General Accident and Potomac have 
appointed Max Gilson special agent 
for western Indiana, and have trans- 
ferred Special Agent Harry Burgy 
from Indianapolis to South Bend to 


underwriter for southern Indiana at 
the Indianapolis office. 


Appoint H. C. Pollock 
Michigan State Agent 


of American Home Group 


American Home group has appoint- 
ed Henry C. Pollock state agent in 
Michigan. He will have offices in De- 
troit. Mr. Pollock has been Michigan 
manager of New Hampshire Fire for 
nine years. He previously was special 
agent of Commercial Union. He en- 
tered insurance with Michigan In- 
spection Bureau and was at one time 
with Western Actuarial Bureau. 


Ind. Pond of Blue Goose 
Names G. F. Wilder MLG 


Indiana pond of Blue Goose has 
elected George F. Wilder, Home, 
MLG; H. W. Montgomery, W. P. Ray 
& Co. general agency, supervisor; H. 
B. Skelton, Rough Notes Co., custodi- 
an; Glenn A. Gleason, Western Ad- 
justment, guardian; Ray Geringer, 
American States, keeper, and Robert 
E. Aurelius, St. Paul F.&M., wielder. 


Name Cash in Ala., Ga. 
for American Indemnity 


American Indemnity has appointed 
Willard W. Cash Jr. special agent for 
Alabama and Georgia to succeed 
Charles E. Dorway, who has resigned. 
Mr. Cash, who will make his head- 
quarters in Atlanta, has been with 
Liberty Mutual and with Fireman’s 
Fund group. 














Ohio Farmers Appoints 
E. H. Carpenter in Iowa 


Ohio Farmers group has appointed 
E. H. Carpenter state agent in Iowa, 
with headquarters in Des Moines. He 
has been with National Fire. 





Mo. Fire Prevention Assn. 
Installs Hollembaek 


Missouri Fire Prevention Assn. in- 
stalled Louis F. Hollembaek Jr., Aetna 
Fire, as president at the annual meet- 
ing. Also installed were John E. La- 
Peire, Phoenix of Hartford, vice-presi- 
dent, and John McCormick, Firemen’s, 
secretary. 





Hear Fire Protection Talk 


Gerald G. N. Purcell, executive rep- 
resentative of American District Tel- 
egraph, spoke on “Electrical Protec- 
tion Against Fire” at the June 24 
meeting of New Jersey Insurance 
Fieldmen’s Assn. in Newark. 





Armstrong Named in N. Y. 


American Casualty has appointed 
Thomas W. Armstrong special agent 
in the suburban New York territory. 





Error in Mo. Field Election 


It was erroneously reported in last 
week’s issue that Robert O. Dowden 
had been installed as president of 
Missouri Fire Underwriters Assn. 
This was a misspelling. Robert O. 
Bowden of America Fore is president 
of MFUA. 


Hear AFCO Speaker in S. Cal. 


Southern California Fire Underwrit- 
ers Assn. at the July meeting heard 
Regional Manager Edward V. Wallace 
of AFCO review the history and op- 
eration of his organization. 








Hearne Joins Preferred in Illinois 


Robert M. Hearne has joined Pre- 
ferred of Grand Rapids as special rep- 
resentative in Illinois. He will have 
headquarters at the new Chicago of- 
fice, 10021 South Western avenue. 


Mutual Representaion I 

Indianapolis Insurance Board hag 
voted overwhelmingly to remain a 
strictly stock company board. The 
question of admitting agents with mu- 
tual company representation has been 
a hot topic among board members for P) 
some months, and recently a proposed £ 
change in by-laws to allow mutual W 
representation was submitted. A 
meeting was called to vote on the 
proposal, passage of which would take 
75% approval of memDers presen 
with no proxies permitted. Proponen 
of the change not only failed to ge 
the necessary 75%, but came far sh 
of gaining a majority. 

The question of mutual representa- 
tion originally came up when a couple 
of the members bought out agenci 
which had mutual representation, an 
were thereby placed in an embarras- 
sing situation according to the by- 
laws, under which no mutual repre- 
sentation is permitted. Proponents of ¢, 
the change emphasized that it was) g 
designed largely to accommodate such p 
members and also to “make honest 
men out of those members who have 
mutuals ‘under the table.’ ” Their pur-! 7 
pose was not to throw open member-. ¢, 
ship to all mutual agencies, for the! 9 
board of directors would still maintain fa 
control of membership applications. u 
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Atom Indemnity Bill a 


g 


Sails Through House : 
WASHINGTON—After giving the j 
coup de grace to the flood indemnity q 
program by refusing to appropriate any) f 
money for it, the House has voted a gs 
$500 million indemnity program for ry 
operators of nuclear reactors. Approval 
is considered likely in the Senate. The 
measure establishes the $500 million  p 
figure plus what private insurance the I 
operator has as the limit on payments  s 
for liability by the operator. c 





Accompany Mayflower | ’ 
II to New York City Berth ; 


NEW YORK—As the Mayflower Il 
made her way up the Hudson river I 
to a berth at 41st street here, one of I 
the tugs which accompanied her from J 
Staten Island had aboard George J. a 
Stewart of Stewart Smith & Co. His, C 
guests included several insurance peo-| é 
ple, many of them accompanied by ( 
their wives and children. t 

Aboard were Robert R. Dwelly of! r 
North America; John J. Berger, gen- bh 
eral manager, and Mrs. Dorothy Ja- a 
cobs, treasurer, of Greater New York 
Mutual; J. M. Boland of Empire Mu-| p 
tual; James McHale of Hutchinson, v 
Rivinus & Co., Philadelphia; Bruno g 
Shaw, public relations consultant to) t 
Stewart, Smith & Co., William Collins t 
of Stewart, Smith & Co., and represent-) f 
atives of the insurance press. i 





Wichita Agency Adds 3 Partners) 


Dulaney, Johnston & Priest, Wichita) } 
general agency, has admitted William 
J. Busch, William B, Gaudreau, and. 
Harlan L. Smith into the partnership, | 
and has named Leon E. Dalager Jr. to  - 
head the compensation, liability and i 
aviation department. Mr. Dalager has] § 
been with Fireman’s Fund group at} I 
Los Angeles. 


i§ 
s 
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Zenith National Plans Stock Sale 


LOS ANGELES—Zenith National 
has applied to the California depart- | 
ment for a permit to sell 1,545 shares 
of its $50 par value common stock at 
a price of $100 per share to increase 
capital $100,000 and surplus $54,500. 
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Lester C. Layman has been elected 
of Security-Connecticut 


proposed group. He succeeds G. Albert Lawton, 
+ mutual who has resigned. 
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A. Bernard J. Daenzer has been elect- 


Lester C. Layman 


B. J. Daenzer 


nents of ed executive vice-president, and Vir- 
, it was) gi] Q. Cox has been appointed vice- 
late such) president. 
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Mr. Layman has been executive vice- 


vho have} president of Security and Connecticut 
heir pur-| Indemnity, which he joined last De- 
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of Los Angeles, he entered insurance 
as a special agent for Maryland Cas- 
ualty in 1928. He subsequently be- 
came vice-president and general man- 
ager of Gibraltar Casualty of Los An- 
geles in 1931, went with the Califor- 
nia department in 1935, and in 1937 
joined Aetna Fire as Los Angeles claim 
department office manager. Trans- 
ferred to the home office as agency 
supervisor in 1939, he advanced to sec- 
retary prior to joining Balboa in 1953. 

Mr. Daenzer, who has been vice- 
president of Security and Connecticut 
Indemnity, has been with the group 
since 1943. Before that he was a spe- 
cial agent of Loyalty group. He became 


}an officer of Security in 1950 when he 
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was made assistant secretary, and was 
advanced to secretary in 1953 and vice- 
president in 1955. 

Mr. Cox has been vice-president of 
Dixie Fire & Casualty, and Southern 
Home of Greer, S. C., for the past eight 
years, and has simultaneously served 
as claims manager of John Raterree & 
Co., managers. He is an attorney, and 
entered insurance when he joined the 
Greensboro, N. C., office of Shelby Mu- 
tual, which later appointed him attor- 
ney at the home office. At one point in 
his career he was a Los Angeles special 
agent of the National Board. 

Mr. Lawton, who was executive vice- 
president of Security-Connecticut Life 
when he was elected the head of the 
group last March, reportedly resigned 
because of a disagreement in opera- 
tional methods in which his views con- 
flicted with those of the directors. 

Martin F, Bardorf, secretary of the 


'group and a veteran of 29 years of 


Partners 


| 


service, also has resigned. He has been 
elected secretary of New Hampshire 


, Wichita) Fire, 


William 
eau, and. 
‘tnership, | 


ser Jr. to! 


The elevation of Mr. Layman and 
Mr. Daenzer, and the appointment of 
r. Cox, are the latest developments 


lity and! in a Security-Connecticut group execu- 
ager has) tive reorganization, which began last 


group at) 


December when Norton Simon, Los An- 


i geles manufacturer and financier, suc- 
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ceeded Peter J. Berry, who retired aft- 
er 18 years as president. 

Mr. Simon stepped out as president 
upon the election of Mr. Lawton. At 
that time, Edgar J. Doolittle, chief ex- 
ecutive officer, resigned to join Mr. 
Simon’s staff in Los Angeles. He had 
been executive vice-president prior to 
Mr. Layman’s election to that post 
with Security and Connecticut Indem- 
nity. Mr. Doolittle still is a director of 
the group. Mr. Layman was made a 
director last October, 

Formerly chairman of Hunt Foods, 
Norton Simon heads a group which ac- 
quired a substantial stock interest in 
Security-Connecticut group in 1953. 
Three of his associates—Russell J. Mie- 
del, president of Ohio Match; Theodore 
Weisman, a director of that company, 
and J. C. Rathmann—are directors of 
the group. 





Casualty Company Affiliate 
Named General Agent for 
Cal.-Western States Life 


Industrial Indemnity, through its 
subsidiary, Industrial Underwriters of 
San Francisco, has entered the life 
and A&S business as general agent 
for California-Western States Life, ef- 
fective immediately. 

President Robert E. Murphy of Cal- 
ifornia-Western States Life said the 
arrangement has been under discus- 
sion for several months and follows 
an agreement the companies made 
about 10 years ago for the joint writ- 
ing of unemployment disability in- 
surance and other group coverages. 
The life facilities will be offered to 
the more than 2,000 agents and brok- 
ers doing business with industrial in 
fire and casualty lines. 

Mr. Murphy said the arrangement 
is expected to provide an additional 
source of ordinary business for Cal- 
ifornia-Western States Life without 
effecting its own sales organization. 


John Irland Sets Up 
Lloyds Office in Chicago 


John E. Irland, formerly vice-presi- 
dent and a director of Newhouse & 
Hawley, Chicago, 
has opened offices 
in Suite 1025 
Board of Trade 
building operating 
as John E. Irland 
& Co. The new 
firm will be a cor- 
respondent for un- 
derwriters at 
Lloyds, operating 
through agents and 
brokers. It will 
also have reinsur- 
ance facilities. 

Mr. Irland start- 
ed in the insurance 
business in the Chicago office of New- 
house & Sayre Inc. in 1936. He was 
appointed a vice-president of All Risks 
General Agency Inc., an affiliate, when 
it was established in 1937. After serv- 
ing in the army as an artillery battery 
commander in World War II he re- 
joined the firm which was then 
changed to Newhouse & Hawley Inc. In 
1948 he became secretary and in 1955 
was made vice-president and director. 





John E. Irland 





Recording & Statistical 
Opens Two New Offices 


Recording & Statistical Corp., insur- 
ance printing firm of Danville, Ill, 
has opened new branch offices in Los 
Angeles and Minneapolis. Jay Moulton 
will represent the company in Los An- 
geles and H. F. Dillenburg in Min- 
neapolis. 


IBM Names Bein in East 


W. C. Bein has been appointed sen- 
ior special representative of Interna- 
tional Business Machines Corp. in the 
eastern sales region specializing in fire 
and casualty insurance customers. 





Millure to Succeed 
Blair at St. Louis 
for Aetna Casualty 


Howard A. Blair, St. Louis manager 
of Aetna Casualty for the past 21 
years, will retire Aug. 31. He will be 
succeeded by Rolla N. Millure, who 
presently is manager in Des Moines. 

Mr. Blair has spent his entire 40 
year imsurance career with Aetna Cas- 
ualty in St. Louis, where he first was 
employed in claims. He subsequently 
became chief underwriter and assist- 
tant manager, and was advanced to 
manager in 1936. 

Mr. Millure joined the company as 
field representative in St. Louis. Later 
promoted to superintendent of agents, 
he was appointed manager in Louis- 
ville in 1945 and transferred to Des 
Moines as manager three years ago. 


Aetna Fire Advances 


M. A. Kreps at N. Y., 
F. B. Hollister Retires 


Aetna Fire has promoted Special 
Agent Max A. Kreps to production 
manager of the New York City de- 
partment. He succeeds Fred B. Hollis- 
ter, who has retired after 17 years 
with the companies. 

Mr. Kreps entered insurance in 1915. 
In 1931 he was elected president of 
Public Indemnity. He became a bor- 
ough agent for the group’s casualty 
company in 1939 amd became group 
special agent in 1953. ‘ 

Mr. Hollister was vice-president of 
Alan H. Bonito & Co. prior to joining 
Aetna Fire. He started as a special 
agent in 1940, and was appointed pro- 
duction manager of the New York de- 
partment in 1946. 
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WANTED 
REGIONAL MANAGER 
Central Illinois 

—Prefer college graduate under 35 
—A man with multiple line experience, as 
fieldman, underwriter, or adjuster who de- 
sires to grow with an aggressive American 
Agency System company and who wants 
challenge and opportunity will be inter- 
ested 
—Position involves travel 
—Salary plus incentive bonus commen- 
surate with background, ability and 
potential. 

Address Application to Box V-26, c/o 
The National Underwriter Co., 175 W. 
Jackson Blvd., Chicago 4, Ill. 








CLAIM MANAGER 


A progressive, midwestern casualty com- 
pany needs a claim manager—a man who 
is capable of assuming full charge of its 
growing Claim Dept. 

Applicant must have organization ability, 
field experience in handling claims, some 
examining experience and be a college 
graduate (preferably an attorney). Salary 
open, commensurate with applicant's abil- 
ity. Write to Box No. V-42, The National 
Underwriter, 175 West Jackson Blvd., Chi- 
cago 4, Illinois. 








Wanted 
LOSS PREVENTION MAN 

Our expanding multiple line writings cause 
us to seek a young man with some good 
engineering training and experience to do 
and supervise fire and casualty loss pre- 
vention and evaluation work. Need not be 
a graduate engineer. Must be under 30 
and have leadership qualities. This is a 
good opportunity. Ideal city, working con- 
ditions and benefits. 

Integrity Mutual Ins. Co. 

P. 0. 4 Appleton, Wis. 








SPECIAL AGENT 


Large multiple line insurance company desires 
field representative with fire and casualty ex- 
perience for Northeastern Ohio territory. Write 
giving resume of experience and salary desired. 
Box V-18, c/o The National Underwriter Co., 
175 W. Jackson Blvd., Chicago 4, Ill. 





WE HAVE DESIRABLE AUTOMOBILE 
BUSINESS TO PLACE ON A SUPERVI- 
SORY GENERAL AGENCY BASIS IN ILLI- 
NOIS. FOR FURTHER INFORMATION, 
IF INTERESTED, ADDRESS BOX V-24, 
C/O THE NATIONAL UNDERWRITER, 
175 WEST JACKSON BOULEVARD, CHI- 
CAGO 4, ILLINOIS. 








FIELDMEN—MICHIGAN 

Excellent Opportunity 
To represent a multiple line stock Company 
with many competitive advantages that you can 
aggressively sell. Must be experienced and ca- 
pable of assuming responsibility, age 28 to 40. 
Reply in full to Box V-28, c/o The National 
Underwriter Co., 175 W. Jackson Blvd., Chi- 
cago 4, Ill 








AVAILABLE 
MULTIPLE LINE EXECUTIVE 


Over twenty years successful Branch Office op- 
eration on West Coast. Specially qualified in 
the selection of profit producing Fire and Allied 
lines. Reply Box V-29, c/o The National Under- 
writer Co., 175 W. Jackson Blvd., Chicago 4, Ill. 





LLOYDS OPPORTUNITY 


Large Midwest broker needs top-flight 
Lloyds Man. All replies held in strict con- 
fidence. Address Box V-31, ¢/o The Na- 
tional Underwriter Co., 175 W. Jackson 
Bivd., Chicago 4, Ill. 











WANTED MID-WEST LOCAL AGENCY 


By multiple line company branch manager. 
Premium volume $50,000 to $200,000. Purchase 
outright or renewals—consider partnership over 
$100,000. Adequate capital. Replies confidential. 
Address Box V-32, c/o National Underwriter Co., 
175 W. Jackson Blvd., Chicago 4, Ill. 


CASUALTY MAN AVAILABLE 

Family man I5 years successful sales experience 
with seven years successful sales management 
in the casualty field desires position with ag- 
gressive company, now residing in Pacific North- 
west but will relocate for good opportunity. 
Address Box V-33, c/o The National Underwriter 
Co., 175 W. Jackson Blvd., Chicago 4, Ill. 








FOR SALE—CASH 


Central Michigan general insurance agency. 
Premium volume of $35,000.00. Selling to move 
out of state. Write Box V-35, c/o The National 
Underwriter Co., 175 W. Jackson Blivd., Chi- 
coga 4, Ill. 








Casualty Underwriter 


Wanted casualty underwriter. Must have general 
liability and auto experience. Company rated 
A+. Located in ideal city of 90,000. An excellent 
opportunity. Salary is open and depends entirely 
on qualifications. Write advising qualifications, 
salary requirements. Address Box V-4!, c/o The 
National Underwriter Co., 175 W. Jackson Bivd., 
Chicago 4, Ill. 
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Audrey Brings $10 Million More to Loss Column 


(CONTINUED FROM PAGE 1) 





an independent oil operator who was 
written up in the last issue of For- 
tune magazine and whose rig sus- 
tained about $1,250,000 of damage. It 
was adequately insured. 

Continental Oil Co. had six offshore 
drilling locations in the path of the 
hurricane, but an aerial survey indi- 
cates the damage was negligible, ap- 
parently being confined to broken 
stairways, catwalks and hand rails. 
Of four vessels anchored at the plat- 
forms, three are back on the job and 
one is expected to return shortly. Ap- 
parently the damage to Continental 
Oil will be taken care of by the com- 
deductible on 


pany itself under the 
its insurance. 
The hurricane aggravated some 


damage to the oil drilling platform 
owned by the C. G. Glasscock Drilling 
Co. near Corpus Christi. This plat- 
form had already sustained some dam- 
age and was in the midst of salvage 
operations worth about $100,000 when 
heavy seas caused by the hurricane 
washed away several buoyancy tanks 
and caused the platform to settle in 
even a more difficult position. It is 
understood, however, that it is still 
salvageable. 


The hurricane loss to offshore drill- 
ing rigs, while not as severe as might 
have been anticipated, still has had 
the effect of making market for this 
type of coverage jittery. There was a 
big loss not long ago in the far east 
and another at the mouth of the Mis- 
sissippi river. Rates have been sub- 
ject to intense competition recently, 
and the losses of the past few months 
may have a stabilizing effect. 

At Port Arthur, Tex., there is a loss 
estimated at $60,000 to a _ grocery 
store. Featured at the front of the 
store was a huge steel pylon, and this 
was toppled by the wind, tearing out 
the front, the plate glass windows 
and damaging the contents. 

Oil Daily, the petroleum trade paper, 
reports the dollar cost of the hurricane 
to the oil industry will not be known 
accurately for some time, but it ap- 
pears: “The sum will run well into 
the millions, and the expense to indi- 
vidual oil operators and drilling con- 
tractors will vary widely. 

“Some have lost more time than 
equipment, while for others the re- 
verse is true. Most persist in the opin- 
ion that losses will not be as great as 
anticipated. 

“Damage at sea did not cover nearly 
so broad a belt as that ashore, an Oil 
Daily survey indicated. 

“Magnolia Petroleum Co. supplied 
an object lesson: The best way to sur- 
vive a hurricane is to run from it. One 
of the chief operators in the storm’s 
path, the company rushed tugs into 
the Gulf of Mexico and brought eight 
or nine non-self-propelled tenders to 
port, a spokesman said. The result, he 
said, was no substantial damage to 
Magnolia property. 

“Superior Oil Co. said one of its 
fixed platforms in the West Cameron 
area was tilted toward shore, while 
part of another was all awry and 
all equipment atop a Superior Oil Co.- 
Pure Oil Co. production platform was 
swept away. Superior was drilling on 
each of the first two platforms. 

“Observers said an inland drilling 
barge belonging to Circle Drilling Co. 
was driven ashore near Cameron and 
reported that Forrest Oil Corp. lost 
virtually all its oil storage tanks at 
Hog Island. 

“Two petroleum barges of Alamo 


Barge Lines were stranded three miles 
south of the intracoastal waterway 
near High Island after they were cut 
loose to prevent them from sinking 
their tugboat. 

“A Brewster-Bartle Drilling Co. rig 
came ashore on a cargo barge at Cam- 
eron and a Loffland Bros. rig in Block 
126 of the East Cameron area was 
badly damaged and shut down. 

“Problems posed by Audrey includ- 
ed that of devising better methods of 
mooring vessels left to ride out storms. 
Most of these beached in the Cameron 
area had snapped storm lines.” 


Wind Losses at St. Louis 


High winds and flash floods result- 
ing from rain up to 10 inches did prop- 
erty damage that may approach $1 
million in central and southern Mis- 
souri the night of June 29. 

In the meantime the adjusting of- 
fices are swamped with thousands of 
claims based on wind-driven rain as a 
result of the storms of June 11-12, 
June 14 and 15 and some subsequent 
rain storms since June 15. Both sides 
of the Mijississippi, including St. 
Charles, Franklin, Jefferson and St. 
Louis counties and the City of St. 
Louis in Missouri and Madison, St. 
Clair and Monroe counties in Illinois 
were affected by these storms. 

Revised estimates of the total dam- 
age to buildings, including residences, 
commercial and industrial properties 
and to streets, rods, bridges, sewers 
and drainage facilities in the greater 
St. Louis area in Missouri and Illinois 
have placed the grand total loss at ap- 
proximately $12 million. Much of this 
loss, of course, was caused by flood 
with practically no insurance against 
that hazard. Individual property dam- 
age from wind damage ranged down- 
ward from $50,000 but the average 
claim on that basis will be perhaps 
only $50 or $75 but there are many 
thousands of them on both sides of the 
river. Flood damage losses are more 
severe, but insurance loss from that 
cause is very little, being confined to 
a few personal property floater pol- 
icies. 


Justice Dept. Seeks 
High Court Review of 
Fireman’s Fund Ruling 


Justice department has petitioned 
U.S. Supreme Court to review a de- 
cision by ninth circuit court of appeals 
upholding the refusal of Fireman’s 
Fund to testify and produce its records 
at a Federal Trade Commission hear- 
ing on charges that the company had 
used deceptive A&S advertising. 

The government’s petition said that 
in cases where the respondent in an 
administrative proceeding raises a 
question over the coverage of the ap- 
plicable statute, initial determination 
of this issue is to be made by the 
agency and not by a court on applica- 
tion to enforce an administrative sub- 
poena. In such instances, the agency 
has been empowered by Congress to 
determine initially whether particular 
conduct comes within the statutory 
prohibition. 

The petition said the McCarran act 
explicitly makes the FTC act applica- 
ble to the insurance business under 
some circumstances. 


Make Change in Welfare 


Plan Panel at Bar Meet 


A change has been made in the 
panel on employe pension and wel- 








fare plans—insured vs. uninsured— 
to be presented Monday morning, July 
8, at the meeting of the insurance, 
negligence and compensation law sec- 
tion of American Bar Assn. at the 
Plaza in New York City. 

Robert Dechert, general counsel of 
Department of Defense, will be un- 
able to appear due to the pressure of 
business in his office. His place will 
be taken by Albert Pike Jr., actuary 
of Life Insurance Assn. of America, 
an authority on pension and welfare 
plans, and Rev. Paul Harbrecht, S.J., 
who has written a book on pension 
trusts that will be published in the 
fall. Father Harbrecht, a lawyer, is 
doing advanced study at Columbia 
university. He will be moderator. 

Other participants are A. A. Berle 
Jr., professor of law at Columbia and 
former undersecretary of state, and 
Victor A. Lutnicki, vice-president and 
general solicitor of John Hancock. 

John V. Bloys, assistant general 
counsel of LIA and chairman of the 
life insurance committee, will intro- 
duce the speakers. The panel, spon- 
sored by the committee, will begin its 
program at 9:30 a.m. 


$750,000 Injury 
Award at Chicago 


A jury in superior court in Chicag 
this week handed in a verdict for $750, 
000 against Commonwealth Edison an 
Northern Illinois Gas in a personal in 
jury suit. It is probably the larges 
award for injuries ever produced b 
judge or jury in any court. 

Michael Finn, 9, was seriously in 
jured in a gas explosion while making ; 
purchase in a hardware store. It wai 
alleged that the utilities were negligen 
in failing to maintain proper safeguard! 
when a light pole was installed. Th) 
utilities admitted their liability anj 
their attorneys said they would be sat. 
isfied with a $250,000 verdict plus aj 
accumulated $35,000 in medical bills 

James A. Dooley, noted NACCA why 
won a $420,000 (later considerably re 
duced) award for a man injured whil 
sleeping under a freight car on railroa’ 
prcperty, represented Michael Finn. 








Vital Advertising Role Theme of IAC Annual 


false propaganda. Many surveys have 
knocked this in the head, he said. 


The large, attentive audience on 
hand for the closing sessions morning 
were final evidence of the sustained 
enthusiasm at this year’s meeting. Six 
speakers gave their views on insur- 
ance advertising—two local agents, a 
state agent, a broker, a buyer and a 
top company executive. 

R. S. Proctor of Bloomington, II1., the 
first agent to speak, suggested that 
advertising managers get into the 
field more, that they make more fre- 
quent and direct contact with the 
firing line. He suggested that they 
take at least occasional trips with 
some of the company field men. He 
also asked for more “combatative”’ ad- 
vertising—advertising to take the of- 
fensive, as it were. 


J. E. Vincent, Oscar winner from 
Bryan, Tex., urged his companies to 
stress the “independent” aspect of 
agency service. He _ enthusiastically 
endorsed the proposed program of Na- 
tional Assn. of Insurance Agents, 
making it clear that “We resent peo- 
ple who abuse the word agent.” Mr. 
Vincent suggested the establishment 
of an advertising clinic for agents. 

Arthur W. Dahl, state agent North- 
ern of London, gave his views on how 
advertising looks to a field man. He 
charged the advertising managers to 
be enthusiastic about their products, 
particularly new coverages. He point- 
ed out that the special agent can of- 
ten pass on helpful hints to his cus- 
tomers if they are passed on to him 
from the advertising departments. 

Earl E. Vogt, Marsh & McLennan, 
Chicago, endorsed the conspicuous 
progress of recent insurance advertis- 
ing. He believes; “The tendency today 
on the part of the insurance industry 
to break loose from its ultra conser- 


(CONTINUED FROM PAGE 19) 





New officers o 
Insurance Adver 
tising Conference) 
—W. W. Clemenj 
American Inter 
national Under. 
writers, the vice 
president; E. V 
Schenke, Royal 
Globe group, pres 
ident, and J. Ken 
neth Cagney 
Hartford Fire, sec 
retary - treasure: 


vatism has given insurance advertis 
ing a healthy impetus. I see evidenc) 
of freshness and vigor that I had nev) 
er seen before. In this new era, unde 
this new philosophy, I see reflecte 
in company advertising a greater un. 
derstanding of the producer’s prob. 
lems, a more sincere desire to help 
the producer provide his clients witl) 
the best service and the best insur. 
ance protection that money can buy.” 


The buyer’s viewpoint on insurance 
advertising was expressed by Willian 
D. McGuinness, insurance manage 
Port of New York Authority. He state 
that he believes much is to be desire( 
of the over-all impression that insur 
ance advertising has made upon thi 
general public. He feels that it has ir 
many respects failed to “get through.’ 
Unfortunately, he said, too many peo: 
ple today still regard insurance a 
something of a mystery, too many peo: 
ple buy insurance without understand- 
ing the contract. Why don’t they un: 
derstand it? Basically, he believes, be- 
cause they have not been told with 
complete directness what the intent o! 
the policy is and what the limitation? 
are. “I do not believe that this story hai 
been conveyed to the public,” he said 

The address of Victor T. Ehre, presi- 
dent of Buffalo, on how a non-advertis- 
ing company becomes an advertising 
company will be treated separately ir 
a later issue. 

The final convention speaker wa’ 
Milburn McCarty, president Milbu 
McCarty Associates Inc., the New York 
public relations firm. Mr. McCarty de: 
fined public relations as the creatior 
and translation, with good tas 
and good sense, of activities and aimy 
of the organization or individual int 
terms found understandable and sym 
pathetic by other groups, or by th 
public at large. 
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BEREA COLLEGE SCHOOL OF SKILLS 


INSURED BY INA 


Ix THE Cumberland foothills, Daniel Boone’s 
Kentucky country, Berea College was founded 
to promote the “spiritual and material wel- 
fare of the mountain region of the South.” 
Today students headed for a sheepskin com- 
bine the time card with the classroom. They 
work at Berea College to help pay their ex- 
penses. The growth and success of this unique 
institution won world fame. 

Berea’s education and work activities fill 
over 100 buildings which are different in con- 
struction, but alike in loss potential. For 
twenty years INA, through independent in- 
surance agents, has advised and insured Berea 
against loss. There is coverage on campus and 
industrial properties, motor vehicles, live- 





stock, fine arts, crops, trees and liability ex- 
posures, etc. INA’s valuation service has 
proved a real benefit to the college. And a 
continuing program of technical services has 
developed practical recommendations on 
safety and fire prevention resulting in rate 
reduction. 


All this is the ‘extra value’ INA provides 
with its policies. Can you offer your accounts 
this important asset? You can if you repre- 
sent North America. Talk it over with our 
Service Office nearest you. 


Insurance Company of North America + Indemnity 
Insurance Company of North America * Philadelphia 
Fire and Marine Insurance Company « Life Insur- 
ance Company of North America « Philadelphia 


See the full story on Berea College in the June-July North America Fieldman 


INSURANCE BY NORTH AMERICA 













































































—= LOYALTY GROUP — 





OF NEWARK, NEW JERSEY | 


DECEMBER 31, 1956 


| 
1 
FIREMEN’S INSURANCE COMPANY 




















ASSETS LIABILITIES | 
CN xcnicccs —___$ 5,518,043.87 Reserve for Losses. __.$ 37,769,677.75 | 
Mortgage Loans on Real Estate 919,345.67 Reserve for Loss Expenses 3,846,000.00 
“Bonds and Stocks —— 175,209,752.30 Reserve for Unearned Premiums 55,576,597.70 
Interest due and accrued_— 436,618.85 Reserve for Taxes and Expenses _1,954,250.00 
Agents and Departmental , 
Balances ate 3,946,903.97 a held under Reinsurance 
t a . 
Real Estate ___________—_2,958,000.00 pesrry aoares 7,537,594.98 | 
Equity in Markee ond Persign All other Liabilities__..__ 324,094.62 
Insurance Pools —___—- 110, 942,414.98 Capital _.-. == ~-—S—s—: 15,000,000.00 | 
All other Assets____ 2,065,416.71 Net Surplus __._« 79, 988,281.30 
pret sitet tate chee H 
Total admitted Assets_ $201,996,496.35 total —_______._._ $391/906,604.35 | 
| 


SURPLUS TO POLICYHOLDERS $94,988,281.30 


Securities carried at $4,090,259.60 in the above statement are deposited as required by law. 



































NATIONAL-BEN FRANKLIN INSURANCE MILWAUKEE INSURANCE COMPANY 
COMPANY OF PITTSBURGH, PA. OF MILWAUKEE, WIS. 
DECEMBER 31, 1956 DECEMBER 31, 1956 

ASSETS LIABILITIES ASSETS LIABILITIES 
Coch SOR DEO Reserve for Losses_________$ 3,776,967.77 Cash —__ ———__—$ 69650408 Reserve for Losses___________ $11,330,903.31 
*Bonds and Stocks_ ___- 15,343,603.47 Reserve for Loss Expenses 384,600.00 Mortgage Loans on Real Estate 314,698.21 Reserve for Loss Expenses____._ 1,153,800.00 
Interest due and accrued ___ 58,424.58 Reserve for Unearned Premiums 5,521,842.39 "Bonds and Stocks... 44,759,683.28 Reserve for Unearned Premiums 16,565,527.17 
Agents and Departmental Reserve for Taxes and Expenses 196,365.00 Interest due and accrued__ 158,274.88 Reserve for Taxes and Expenses 516,595.00 
RII xscsntcecmmiiidatieceiias 1,625,547.09 All other Liabilities 103,005.98 Agents and Departmental All other Liabilities 151,809.57 
Real Estate ——_—____—_—. 62,000.00 ea... SERRE Balances — 2,863,446.61 Capital __ =—=———S——<S3, 000,000.00 
All other Assets__...._______—_ 126,651.86 Net Surplus ________ __ 6,095,510.46 All other Assets —— 316,395.11 Net Surplus -  16,592,447.12 
Total admitted Assets_ $18,078,291.60 iol SITE ISO Total admitted Assets_ $49,311,082.17 2 oe... Fee 

SURPLUS TO POLICYHOLDERS $8,095,510.46 SURPLUS TO POLICYHOLDERS $19,592,447.12 


Securities carried at $2,086,802.60 in the above statement are deposited as required by law. Securities carried at $2,958,841.60 in the above statement are deposited as required by law. 
































COMPANY OF NEW YORK OF NEWARK, N. J. 
DECEMBER 31, 1956 DECEMBER 31, 1956 
ASSETS LIABILITIES ASSETS LIABILITIES 

ND ie - $ 1,530,271.76 Reserve for Losses. ‘ _$ 11,330,903.31 eT 934,735.84 Reserve for Losses... $ 11,330,903.31 
Mortgage Loans on Real Estate 9,000.00 Reserve for Loss Expenses_____ 1,1 53,800.00 Mortgage Loans on Real Estate 414,862.64 Reserve for Loss Expenses_____ 1,1 53,800.00 
*Bonds and Stocks. ——>——S—s—«S 338, 767,115.71 Reserve for Unearned Premiums 16,565,527.17 *Bonds and Stocks _____ 40,300,943.62 Reserve for Unearned Premiums 16,565,527.17 
Interest due and accrued____ 145,923.17 Reserve for Taxes and Expenses 615,695.00 Interest due and accrued___ 156,166.83 Reserve for Taxes and Expenses 607,495.00 
Agents and Departmental All other Liabilities_____ 231,148.39 Agents and Departmental All other Liabilities __._ 121,598.79 

Balances _ aa ky Capital 3,000,000.00 Balances - ———— 4,249,919.58 Capital __ _______ 3,000,000.00 
Equity in Marine and Foreign Net Surplus _.. = ——s—: 11,,730,258.38 Equity in Marine and Foreign Net Surplus ________ 13, 625,088.59 

Insurance Pools__.___ 202,834.42 Insurance Pools ~~ 217,110.96 
All other Assets a 214,037.08 All other Assets Sealine 130,673.39 F 

Total admitted Assets_$44,627,332.25 tee ... .. . $44,627,332.25 Total admitted Assets_ $46,404,412.86 Total —______ $46,404,412.86 ¢ FF 

SURPLUS TO POLICYHOLDERS $14,730,258.38 SURPLUS TO POLICYHOLDERS $16,625,088.59 X 
Securities carried at $4,346,473.47 in the above statement are deposited as required by law. Securities carried at $1,696,848.40 in the above statement are deposited as required by law. 


ROYAL GENERAL INSURANCE COMPANY 
OF CANADA 


DECEMBER 31, 1956 











ASSETS LIABILITIES 

Cash - hiibinitnnm~~;,£. a 42,794.64 Reserve for Taxes and Expenses_ $ 2,780.94 
Bonds and Stocks — 404,158.65 Capital —————L___  § 
Interest Due and Accrued. 2,945.21 Net Surplus __ ; 377,959.09 
Agents and Departmental Balances 11,541.53 . 
All other Assets ___ 19,300.00 

Total admitted Assets____ $480,740.03 a ee 

SURPLUS TO POLICYHOLDERS $477,959.09 s 


Securities carried at $55,636.41 in the above statement are deposited as required by law. 


*Valuations on basis prescribed by National Association of Insurance Commissioners 








Western Department H @] ME OFFI CE Pacific Department 
120 So. LaSalle St., Chicago 3, Illinois 10 PARK PLACE, NEWARK 1, NEW JERSEY 220 Bush St., San Francisco 6, Calif. 
Foreign Department Canadian Departments t 
tment | 
912 ee a <5 102 Maiden Lane, New York 5, New York 800 Bay St., Toronto 2, Ontario 
se ai a r 206 Sansome St., San Francisco 4, Calif. 535 Homer St., Vancouver 3, B. C. | 


























